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OVERVIEW OF INTERNET USE IN VIETNAM

Percentage of internet use aged 16 to 64 who use each 

platform each month (2023)
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● The Internet plays an important role in Vietnamese lifestyle, with a high prevalence of internet 

users and a significant amount of time that people spend on the internet.

● Social media platforms like Facebook and TikTok widespread usage in Vietnam.

Source:  Vietnam Digital Report 2024 of We Are Social

https://ychoc.com/vietnam-digital-report-2024/



1. VIOLATION OF TAP BAN ON THE INTERNET (cont)
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1. VIOLATION OF TAP BAN ON THE INTERNET 
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(Source: Social Listening report from 11/2022-11/2023, CTFK & Le Bros) 
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2. TACTICS FOR TAP VIOLATION ON THE INTERNET

(1). Advertisement tactics: Use of youth and KOLs 
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TACTICS FOR TAP VIOLATION ON THE INTERNET (cont)

(2). Promotion tactics: Discount promotions, gifts
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TACTICS FOR TAP VIOLATION ON THE INTERNET (cont)

(3). Online retail tactics

In order to pass TikTok's censorship, online retailers used phrases "electronic toy, 

electric toothbrush, electronic smoke ventilator..." to post on Tiktok's channels.
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TACTICS FOR TAP VIOLATION ON THE INTERNET (cont)

(4). Tactics for packaging and delivering online products:

The e-cigarettes are packaged and labeled under other names such as "Acne 

medicine", "cosmetic", etc. … to  deceive the authorities and parents.
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3. RECOMMENDATIONS

▪ Monitor and enhance the detection of violations of tobacco advertising on the internet through technical 

barriers (improve infrastructure, human resource, tools to identify).

▪ Monitor and address cross-border tobacco advertising, promotion and sponsorship and the depiction of 

tobacco in entertainment media follow the WHO FCTC guideline (adopted by COP10).

▪ Relevant ministries (MOH, MOIC) partner with media groups and agencies, especially in the well-known 

platforms for youth and teenagers, to warn, alert and report these violations & expose industry tactics. 

▪ Strengthen intersectional and inspection and sanctioning of violations of TAP bans under the Tobacco 

Control Law and sub-law documents.

▪ Propose for strong provisions on controlling tobacco advertising, promotion, sponsorship on digital 

media platforms, addressing cross-border tobacco advertising, promotion and sponsorship and the 

depiction of tobacco in entertainment media and strictly control and fine KOLs who involve advertising 

tobacco in the Advertisement Law and Code of Conduct when revising.
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THANK YOU!
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