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1. Executive Summary

Work for a Better Bangladesh Trust supported Food and Agriculture Organization of

the United Nations to implement s / DOOUDOT wOi w20UT | UwnOOEwW51 OED:
$SUUEEODUT Ol OUwEa wlT 1 w# 1 Epbdeo.-TKe @it ofune prajeatwasOU x OU E
to ensure consumers with an accessilte, affordable, and safe source of nutritious food

from farmers located near to the city. Along with it, to support increase hygienic food

practices among street food vendors and to support creating legal identity and to form

policy at city and national level for enabling business environment for the street food

vendors.

40El UwUTl PUwxUONI EVOWEwWPI 1 004 wi ETBOEkRUmag® EUOIT U w
R/A, Mirpur , Ward no-6 of Dhaka North City Corporation. Severalactivities were

conducted to achieve the goal including face to face meeting with the ward councilors,

small meetings with the policy maker s, community meeting, focus group discussion

with community people etc. Also, a stakeholder meeting with Department of

Agriculture Extension (DA E), Department of Agriculture Marketing, Department of

Fisheries, Department of Livestock, Upazila Agriculture Office etc. war conducted. In

addition, awareness campaign, webinar with journalists were also conducted to reach

mass people to increase awareness-armers from Birulia, Savar were engaged with the

initiative and 10 farmers regularly EOOT wOOwWUT T wbkl 1 O0awi EUOI UUz wOE
produces.

%E UOI UUz unbtierlydélpiuludedsure access to fresh, safe, and nutritious food,

at the same time it is beneficial to stimulate local economy. It establishes a direct

relation between farmers and consumers and eliminates middlemen. So, the farmers

can profitmore, EOE WEOOUUOI UUWEEOWEUA wWUT T wxUOEUEUwWPOwWO
market the products sold are safely grown by using organic fertilizer and organic

x] UUPEPEI UOwUT UUwPUwWI T Ox UwUOwxUOOOUI wUUUUEDOE
reduce the transport O1 1 EWEOE WEEQwUI EUET wUI I wEEUEOOwWI 6PUU
helpful to support healthy community. Along with ensuring healthy diet, it supports

socialization and benefits mental health.

Also under this project, a database of 15 street food vendors has been created and they
have been provided training on maintaining hygiene while preparing, selling, and
handling food. Several activities were conducted to achieve the goal too, including
survey to collect data of street food vendors to bring them under training, face to face
meeting with the ward councilor, stakeholder meeting , focus group discussion with the
street food vendors etc.



Street food vendors play an important role by meeting the food demands of the urban
dwellers. But it is undeniable that, street food vendors lack the quality and training of
safe and hygienic food handling. Thus, causes a major public health risk. Street food
vendors face various issues, such asextortion, harassment, eviction due to not having
proper registration or license. Thus, it also becomes hard for creating a database of the
street food vendors and bring them under training or monitoring. Bringing them under
licensing system will not only benefit them but also City Corporation will be benef ited
by earning revenue from this big working force. Considering the situation, it is
important to take initiative in this regard as soon as possible.

2. Background

Dhaka is often ranked as one of the least habitable cities on the planet. Its level of air
pollution is unacceptably high, with PM 25 vastly exceeding WHO acceptable levels.
While air pollution improved somewhat during the semi lockdown for COVID  -19, even
without schools re-opening, air pollution levels are again dire. One key factor that
contributes to air pollution is motorized transport. Efforts to reduce air pollution should
include measures to reduce reliance on motorized transport. here an important measure
would be to bring food closer to consumers to reduce the need to travel to reach shops
and stores where food is available.

Rates of nonrcommunicable disease in Bangladesh are also high and on the increase. An
important risk factor is lack of consumption of enough fruits and vegetables. World
Health Organization finds that most of the popu lation of Bangladesh does not consume
an adequate number of servings of fruits and vegetables, thereby contributing to several
non-communicable diseases, such as diabetes, cancer etc. The problem is further
aggravated by high consumption of unhealthy food s and sugary beverages. When people
buy their food in supermarkets rather than traditional markets or from vendor strands
and carts, they are more likely to purchase processed food, which are worse for health
than the foods commonly available in markets and from vendors.

Nowadays people are more concerned about food safety. The vegetables containing
harmful chemicals and formalin already exhaust city people. they prefer to visit those
markets that contains and sells fresh, safe nutritious food. Therefore, farmers market is
one of the platforms, which will fulfil the demand of both producers and consumers. In
this initiative, local farmers will have access to sell their freshly produced vegetables in
the market where at the same time city people will get the chance to buy fresh foods
without having any worries about chemicals and formalin.



At the initial stage, Dhaka Food System (DFS) Project coordinatel among the relevant
stakeholders including the Government, City Corporation, private sectors, NGOs
pilotinT wUT PUWEUOI UUz w, EUOTI UwEUwW, PUxUUWUOET Uw#- "
the local farmers. Different stakeholders like Bangladesh Food Safety Authority (BFSA),
Department of Agriculture Extension (DAE), Department of Agriculture Marketing
(DAM) etc. were also involved to ensure that the farmers coming to the farmers market
are producing quality vegetables following food safety standards that will relieve city
people asthey are already in a panic of consuming contaminated vegetables. Theselected
workingarea | OU wl UUE E Ob U irket@hstn TBIOCR, IWard goubCREipnagar R/A,
Mirpur.

Street food is an earning opportunity for many of the poor. But most of the stre et food
vendors must run their business illegally and evicted by the government periodically.
Street food can be any type of foods and it is in reasonable price where every person can
easily get access to the food. In Dhaka North City Corporation, thousands of street food
vendors are selling either ready to eat foods (snacks, tea, cake, chotpoti, fuska, fruits juice,
boiled rice, fried rice, etc.) or fresh vegetables, fruits, fish, live poultry birds and much
more, throughout the city. Therefore, this is an important aspect of alleviating poverty by
involving more men and women in street food vending. However, street food vendors

do not maintain the quality of foods. If they are properly guided on how to maintain the
food in a way, using safety measuresandEl YI OOx D OT wUOPOOUwbOwi POEDE
situation can be improved. Therefore, the project took initiative to resolve the challenges
and took actions to improve their situations. Under this project, a pilot was run among 5
types of street food business (a) ready to eat foods, (b) fresh vegetables street business,
(c) fresh fruits street business, (d) live poultry bird and (e) fish street business to support
to make changes on food hygiene and food safety as well as generate evidence for
influence. Initially, this pilot w as implemented in the Vashani Road, Block-A and B,
Mirpur -11,ward no 5 of DNCC. The findings will be presented as the evidence and draw
recommendations to the policy makers at national level.

3. Objective
The objective ofs / DPOOUDOT wOi w20UT 1 OwnOOE w51 OEDPOT WwEOE w%
UT 1 w#T EOEw- OUUT w" PUaw" OUxOUEUDPOOz wbhEUOG
a) pilot the creation of a special food vendor zone in Dhaka North City Corporation
(DNCC) where street food vendors need to receive permission from the



respective Ward Councilor (ward no 5) or Zonal Office 2 of DNCC to operate
business and by practicing more hygienic food practices and safety measures for
preparation and offering safe foods to the city dwellers.

b) support in creating an evidence-basedfinding, including gender -inclusive
recommendations for legal identity and to form policy at city and national level
for enabling business environment for the street food vendors.

c) UUxx OUUw#T EOEw- OUUT w" PUa wE harketiiabddad wU OwUIl U w
neighborhood that connects consumers with an accessible, affordable, and safe
source of nutritious food from farmers located near to the city. The market will
operate temporarily and be run with support from the respective City
Corporatio n Office.

4. Achievement :
By implementing the pilot project, we achieved the following:

- 15weekly i EUOI U Uz imDHEddkOWardho-6, Rupnagar R/A, Mirpur.

- 10 farmers engaged with the market

- More than 1500-2000 consumers are served each week on aaverage.

- Farmers sell produces ofabout 40,000 to 45,000 BDT each week on an average.
- A database of 115 street food vendors

- Capacity building among 103food vendors on hygiene issue.

5. Activities:

The following activities were conducted to implement the pil ot:

Activity Activity Indicator Output
Orientation # Of orientation: 2 2 data collection tools. One for
# Of days: 2 conducting perception  survey
# Of enumerators: 6 Ul TEUEDOT wi EUOI UU
for data collection of street food
vendors.
Data Collection # Of days: 6 N/A
# Of respondents: 265 (150
Ul OEUIT EwOOwI EU
and 115 related tostreet food
vendor)




Data Analysis and
report

# Of reports: 2

1 report on perception survey on
i EUOI UUz wOEUOI UwE
of street food vendors.

Focus Group
Discussion (FGD)

# Of FGDs: 2

# Of participants: 24 (14 at

FGD with community

meeting and 10 at FGD with

street food vendors)
# Of reports: 2

1 report on FGD conducted among
the community people and 1 report
on FGD conducted among the street
food vendors.

Activity

Activity Indicator

Output

Outreach activity

#Of outreach activity:

5

# Of leaflets: 1 (5000
copies distributed)

# Of Banners: 14

# Of festoons: 20

hvwOl ET Ol UwxUOBEUEI
market and about 5000 copies were
distributed 3 times among the
community people. We displayed 14
banners and 20 festoons around the
site to reach people.Also, miking was
organized 2 times in the community to
DOi OUOwx1 Ox Ol WEEOL!

Community meeting

# Of community
meeting: 1

# Of participants: 34
# Of report: 1

1 community meeting was organized
with about 34 community people. The
ward councilor was present in the
meeting. 1 report of the meeting.

Meeting with
farmers

# Of community
meeting: 3

# Of participants: 30
# Of report: 3

Through these meetings farmers were
encouraged to sell their produces in
the fEUOI UUz wOEUOI UG
were selected, who are certified by the
DAE as safe producers. After the




POEUT UUE UD OO w Gnarket)
we had 1 review meeting with the

farmers and discussed about their
problems as well as discussed about
the price issue raised by the
community people and farmers

agreed to lessen the price. 3 reports of
the meeting.

Activity Activity Indicator Output

# Of meetings: 1 1 meeting was organized with

# Of participants: 25 about 25 journalists to promote
Meeting with # Of reports: 1 UT1T wi EUOTI UUz wOE(
journalists the meeting.
Media Coverage # Of media coverage:43

# Of meetings: 4 Meeting with the ward

# Of ward councilors: 2 councilors helped us to build

(ward 5 and 6) good relationship with them and

# Of other officials from councilor office supported us to

PEUEWE OUOE P O implement the pilot.
1:1 meeting with | ward secretaries and 1 PS

ward councilors of ward councilor)
# Of meetings: 3 Upazila Agriculture Office
# Of policy makers: 2 (1 supported us to selectfarmers
Upazila Agriculture who grow safe produce, and they
Officer, 1 Assistant also encouraged the farmers to
1:1 meeting with Director, Department of partiEDx EUT wbOwUT 1 |
policy makers Agriculture Marketing ) market.
Small meeting with | # Of small meetings: N/A
policy makers # Of participants:




Activity

Activity Indicator

Output

Meeting with
stakeholders

# Of meetings: 2
# Of stakeholders: 50

This meeting helped to identify
that selecting farmers from
Birulia, Savar will be helpful to
reach easily to the selected site in
ward 6.

Engaged the stakeholders from
City Corporation, BFSA, etc to
discuss about the hygiene issue
and licensing issue of the street
food vendors.

2 meeting report.

Contributing
training module

# Of training module:1

Conduct training
with relevant groups

# Of training: 2
# Of participants: 103
# Of experts: 2

Capacity building among 103
food vendors on hygiene issue.

%EUOI UUZ w,
organize

# Of markets: 1
# Of sites:1

# Of week: 15

# Of farmers: 10




6. Lessons Learned:
(OQwUi UOU WO wi itHsUndpbriani to en@egelald thes@keholders. First, it is not
x OUUPEOI wUOwlI UUEEODUT wEcensdatdOdcadl wardwddrcilvQsod wp D UT O
is important to engage them actively with the initiative. Secondly, demand of local
community should reflect DO wUT | wi EUOI UUz wOE Valatitactin® U wUT T wOE L
people. Thirdly, farmers community should be engaged with the initiative, and it is the
most delicate part because, it is important to make them understand the benefit they
will get by directly selling their produces to the consumers, how t hey will profit more
and how they will contribute to the local economy and environment. Lastly, it is
important to engage the other stakeholders such as Department of Agriculture (DAE),
Department of Marketing (DAM), Department of Fisheries, Department of Livestock
etc. to select the farmers who produce safe products andthe areasfrom where the
farmers should be selected.

In terms of street food vendor, it is also important to engage local ward councilor,
because they are the one who will manage and monitor them locally. we also
understood that street food vending is a delicate area to work on. As they are not
registered, they are in constant fear of eviction, loss of employment. Thus, they do not
feel comfortable to provide many data. To bring this work force under a management, it
is important to bring them under licensing.

7. Recommendations
7.1.FarmerUz wOEUOI Uo

- 61 DOl wUI Ol EUPOT WEWUDPUIT wi OUwWI UOUEEODUT POT wEwWI E
two things: 1) selecting a place that does not have a local market nearby, 2) the site is
not in a backward location. Both factors impact attracting consumers to the market.

- After establishing the market i nitially provide subsidy , such as transportation
facility.

- Ensure facilities like, shade, seating arrangements, toilet, storage etc.

- Itis important to e nsure variation of products , or the market will fail to attract
consumers.

- "OOUDPEIT UPOT wx1 Ox0l zUwUI OEIl OCEawlUOwYBUPUWUIT 1 wE
i EUOI UUZ wOEUOI OwhbOPUPEUDYI wbOwl YI UAWPEUEWOI u
access of safe and healthy food for city dwellers.

- Promote urban agriculture to ensure availability of vegetables in the urban area.

- Encourage farmers to produce safe produces

- Aware people about the importance of consuming safe and healthy food and
i EUOIl UUzwOEUOI U



As most of the people tend to visit the closest market and usually walk to the
market, it is important to ensure walkability to the market.
Ensuring fresh, safe, andgood product quality in a reasonable price is very

N A N A~ A ~

POxOQUUEOUWUOWET wi QUUUI EwbOwi EUOI UUz wOEU

monito ring system.

To avoid risk of COVID -19 contagion, it is important the market is established in an

open space.
Strict maintenance of COVID-19 measures, such aswearing masks, using hand
sanitizers, hand wash, physical distancing etc.

Ensure cleanliness andwaste management in the market.

Mechanism to manage all sorts of dispute and extortion is important. Engaging the
local ward councilor office and local police station is necessary.

O

U

Qu
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31 1T wi EUOI UUZ wOEUOT DwUT OUOEwWET wOUT kedigha |l EwdOwU

and meat are kept and sold in distance from fruits and vegetables. By this, it is
possible to mitigate the risk of cross-contamination.

Ensure safety and comfortability for women.

Farmers should maintain hygiene, such ast personal hygiene, clean art, pest
control etc. while selling foods.

7.2 .Street Food Vending:

Identify opportunities and strategies to support both Local Governments and street
food vendors

Formulating and implementing vendor management policy

Bring the street food vendors under registration by City Corporation. It will give the
vendors opportunity to conduct the business without fear of eviction and extortion.

In addition, it will become an income source for the City Corporation.

Create a database, so that street food vendors can bbrough monitoring, evaluation
regulation, and hygiene training more easily.

Set the rights and obligation of the street food vendors.

Regulate and monitor street food vending system

Involving private sector where necessary, possibly to provide training to the street
food vendors with support of City Corporation.

Ensure coordination among relevant stakeholders, such as City Corporation, Police,

Ministry of Health, Ministry of Labour and Employment etc.

Capacity building of the street food vendors on hygi ene issue, including- food
contamination, personal hygiene, cooking and storing food, cleaning the vending
area and cart, handling food, packaging etc.

10



Appendix 1 : Survey Report of Piloting Street Food Vendors by the DNCC

Survey Report of

Piloting Street Food Verdors
by the Dhaka North City
Corporation
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1. Background

Dhaka is often ranked as one of the leasthabitable cities on the planet. Its level of air
pollution is unacceptably high, with PM 2.5 vastly exceeding WHO acceptable levels.
While air pollution improved somewhat during the semi lockdown for COVID  -19, even
without schools re-opening, air pollution levels are again dire. One key factor that
contributes to air pollution is motorized transport. Efforts to reduce air pollution should
include measures to reduce reliance on motorized transport. here an important measure
would be to bring food closer to c onsumers to reduce the need to travel to reach shops
and stores where food is available.

Rates of nonrcommunicable disease in Bangladesh are also high and on the increase. An
important risk factor is lack of consumption of enough fruits and vegetables. Wor Id
Health Organization finds that most of the population of Bangladesh does not consume
an adequate number of servings of fruits and vegetables, thereby contributing to several
non-communicable diseases, such as diabetes, cancer etc. The problem is furthe
aggravated by high consumption of unhealthy foods and sugary beverages. When people
buy their food in supermarkets rather than traditional markets or from vendor strands
and carts, they are more likely to purchase processed food, which are worse for heath
than the foods commonly available in markets and from vendors.

Street food is an earning opportunity for many of the poor. But most of the street food
vendors must run their business illegally and evicted by the government periodically.
Street food canbe any type of foods and it is in reasonable price where every person can
easily get access to the food. In Dhaka North City Corporation, thousands of street food
vendors are selling either ready to eat foods (snacks, tea, cake, chotpoti, fuska, fruits juce,
boiled rice, fried rice, etc.) or fresh vegetables, fruits, fish, live poultry birds and much
more, throughout the city. Therefore, this can be an important aspect of alleviating
poverty by involving more men and women in street food vending. However, street food
vendors do not maintain the quality of foods. If they are properly guided on how to
maintain the food in a way, using safety measures and developing skills in finance then
UOUT T QwYl OEOUUZwUPUUEUDOOWE E OwEihitiafv®ts resdlvel E6 w3 T |
the challenges and take actions to improve their situations. Under this project, a pilot will

be run for 5 types of street food business (a) ready to eat foods, (b) fresh vegetables street
business, (c) fresh fruits street business(d) live poultry bird and (e) fish street business
will be supported to make changes on food hygiene and food safety as well as generate
evidence for influence. Initially, this pilot will be implemented in the ward no 5 of DNCC.

12



The findings will be presented as the evidence and draw recommendations to the policy
makers at national level.

2. Objective of the study
- Creating a database for 100 street food vendors
- Provide them hygiene training

3. Methodology of the study

To create the database a data collection tol was prepared and by using KOBO toolbox
data was collected from 115 street food vendors. The data collection tool is provided in
annexure 1 and list of street food vendor is provided in the annexure 2.

4. Location of the Study

Vashani Road, Block-A and B, Mirpur -11, Ward no, 5, Dhaka North City Corporation

® — 0 v
KalshiRY

Street Food Vendin,

s

5. Limitation

Street food vendors are mostly unlicensed. So that, they are in constant fear of eviction.
And they do not feel much comfortable to talk about their issues. As a result, many of the
vendors did not want to answer our question or provide phone numbers. We had to face
difficulty to collect data.

6. Findings from the survey

Our aim of the survey was to create a database of the street food vendors and know about
the nature and time of their vending, condition of their business license, hygiene related
training, challenges they face while conducting business etc. We also obsened them to

13



see that how hygiene they maintain currently and asked about their interest to receive
hygiene related training. Findings from the survey are given below:

a. Strategic Location of vending business and Nature of Vending

Location of vending Nature of Vending

13,11% 2 2% 50

19,17% 43,37% 40

@ ’
38,33% 20
= On the footpath = Sidewalks 10

In front of market= Beside Mosque

= Others Moving Fixed Semifixed

115respondents we got to take data for our survey. There we found 43(37.39%) vendors
who conducted their business on the footpath, 38(33.04%) vendors on sidewalks,
19(16.52%) was in front of market, 2(1.74%) of them conducted their business beside
Mosque and others 13 (11.3%) was steering their business on road. 46(40%) vendors we
found who got moving on their business every time. 37 (32.17%) vendors were fixed

and 32 (27.83%) vendors we found semi fixed.

b. Time of vending in this location and Type of Products

Time of Vending Type of products
60
50 “
40
30
20 I
10 l o
0 [r— = Snacks/RT= Fruits Vegetables

Daylong Afternoon  Morning Night Others = Fish = Meat

Most of the vendors 56 (48.7%) are vending for daylong at 8:00 am to 11pm. 34 (29.57%)
vendors are vending on afternoon, 21(18.26%) vendors are vending on morning around
6am to 11am and only 4 (3.48%) vendors are vending on night. 34 vendors sale
snackdRTF (ready to eat food) on street, 33 vendors sale Fruits, 22 vendors sales
vegetables, 2 vendors sale fish, 2 sales meat, 1 sale grains and others 21 vendors sales

14



juice, kabab, liquid food, fuchka, matha, tea stall, soup, popcorn, noodles, boil egg, nuts
etc.

c. Status of the Trade License and Paying Rent

Trade License Pay any rent

100

80

60

mYes
40

o
0 -

Yes No

= No

Not all the street food vendors were quite comfortable with answering the questions

about having a trade license and paying rent. 107 out of 115 respondents answered

about license. Only 2 of them have trade license for their vending business from City
"OUxOUEUPOOWEOEWOEUOI UDWEOGOOPUUI T dw! U0wOUT T UV W
110 out of 115 respondents answered the question about paying rent. There have 83

vendors deny paying anyone but other 27 vendors pay 35tk to 300tk everyday someone

who is not authorized to take money from them includes police, market committee,

local thugs etc.

d. Challenge to sell your foods

Not all the street food vendors were ready to
answer this question as well. Out of 115
respondents, 109 answered this question
related to their vending challenges. 97

YI OEOUUWOT OUTT OwOT 1T a wl
challenge to sell their food in survey location.
But 12 vendors gave their opinions about the
challenges. They said, as they do not hae a
fixed place to vend, they are often evicted by
the police and are forced to close their
business. Sometimes, they become victim of extortion by the police and local thugs.

Vending Challenge

mYes

= No

15



e. Training on Hygiene Issue

Food Hygiene training

= Yes = No

150
100
50
0

Interest to Receive Training

103
. 4
Yes No

m Interest to Receive Training

110 out of 115 respondents answered this quesbn. Only 5 vendors we found who have
training of making and serving food in a hygienic manner. But they did not mention

UOOuwbi i

and safe food practices.

f. Hygienic and food safety practices
The respondents were observed for a short period of time (810 minutes) on the
following issues. The findings reflect data just from the observation period.

Hygienic and food safety Yes No Comments

Mask worn properly 9 106 40 of the respondents did not have
EOa wOEUOWEOQOEwWUT I
it properly

Touching face/nose before 3 107

and after washing hands

Sneezing/Coughing 12 103

Wearing gloves 2 113

Physical distancing 6 109

Hand wash available nearby 21 94

Sanitizer available nearby 5 110

Risk of Contamination 32 83

Clean surface 110 5

Clean Instruments 109 6

Using Waste bin 79 36

Clean surrounding 107 8

Clean clothes 113 2

Clean water available 89 26

Ul wOT T awi EYT wOEUEDOI EwUI 1 wOUEDODOI
about food safety or hygiene. But 103 vendors have inerest to get training on hygiene

16
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Smoking 5 110

Eating betel leaf 6 109
Cover the foods properly 80 35
Vending cart beside 1 114

sewerage/ garbage

g. Source of water

69 vendors out of 115 use waters from
supply tap, 25 got water from tube well, 10
vendors collect water from supply vehicle
and 11 vendors chose the other option.
Among these 11, 9 street food vendors do
not need water for selling their products and
rest of the two replied that they use jar
water and mineral water.

Source of water
10, 9%

11, 9%

L/

= Supply tap= Tube well = Others = Supply vehicle

h. Toilet Use and Handwash

Use of toilet Wash Hand Cleansing Hand
100 150
100
50 50 .
O I
- Soap/Detergent Only water

= Public toilet = At home Yes Sometimes and water

Neghbor's toilei= Mosque's toile ® Wash Hand m Cleansing Hand

Most of vendors use public toilet (54 vendors out of 115). 31 vendors use toilet at home.

tut wYl OEOUUWUUT wOl BT T EOUz UwltbiBtOWedskd e wOUT 1 UU wh
vendors about wash their hand after use toilet. 93 of them out of 115 were affirmative

about washing their hands after using toilet. But others 22 vendors said they sometimes

wash their hand after toilet use. And 100 vendors out of 115 use soap/detergent and

water for cleansing their hand and other 15 vendors we found wash hand only using

water.

17



i. Unsold Food

Almost all food vendors replied that they have

Unsold Food
some leftover foods. And most of them 86
00
180 86 (74.78%) preserve the food for next day.15 of the
60 respondents replied that, they distribute rest of
40 their food free of cost and 2 of them eat the
20 : z 2 leftover food by own self and friends. And
0 o _ others 12 replied that they try to sell out all their
preserved distribute Others Eat by own
for next free of self and food every day.
day cost friends

j. Waste Disposal

Satisfaction with Waste Disposal Options WaSte DiSposaI

Others
Dustbin m——————
Throw on Drains |
Throw on Roadsi
Secondary Transfer Statiornm
DAGS (2 t NimemmmdE 2| a0SX

0 20 40 60 80 100

= Yes = NO m Waste Disposal

The respondents were asked about the condition of the waste disposal. There we ask a

Ul UUPOOWUOWUUUYI aOUUWEEOUUwWUT 1T wYl OEOUZUwpPEUU
about the vendor disposal system. 95 vendors have waste disposal options. But 20 of hem

are not satisfied with waste disposal options. Most of the vendors (79 out of 115) use

waste bin to dispose their waste, 27 vendors give waste to primary waste collector, 7

vendors give away to secondary transfer station, 2 vendors said that they throw away

waste on drain and road.

18



The enumerators were asked to rate the street food &0

vendors as per the cleanliness and hygiene based in 4
the observation they have done. The enumerators
B uktwyic

20
UEUI EwkhnwYl OEOQUUWEUwWOOEI

cleanliness were rated T OOEOw EOE w hl Good  Moderate  Poor
cleanliness and hygiene were rated poor. m Cleanliness and Hygiene

7. Training needs Assessment

Most of the respondents of this survey did not receive any kind of training regrading
hygiene and cleanliness. So, they lack information about hygiene practices. The good
sign is they want to increase their knowledge in this regard.

After an observation of the respondents, we have found weaknesses in several hygiene
issues. Such asCOVID measures like wearing mask, keeping sanitizers, and
maintaining physical dist ancing were totally ignored by the street food vendors. In
addition, hand wash facility was also not available nearby.

During observation, risk of contamination, not using waste bin, unavailability of clean
water, not covering the food properly were, thes e issues were also observed. And it was
found out that, a significant number of vendors are not maintaining hygiene

considering the above-mentioned issue. And it is very important that, these issues are
maintained by every food vendor. If not, it can bring health hazard. It was also
observed that, most of the vendors are not using hand gloves while handling food and
this is a major reason to increase the risk of bacterial contamination.

personal hygiene level was also observed among the foodvendors, and it was found
that, a very few of them touched their face/nose, sneezed/coughed, smoked or ate betel
leaf during the observation time. But two things to mention here. Even if only one or
two street food vendors, sneezes even once or twice on food it can causéealth hazard
and the second thing is, observing just for 8-10 minutes cannot reflect the practice of
their rest of the business time.

We have also observed some positive issues, such as clean surface, clean instruments,
clean surrounding, and clean clothes are maintained by street food vendors. In addition,
only one vendor set up their vending cart beside sewerage.

Most of the vendors have said that they use supply water. Currently, the supply water
is not very clean to be directly used for cooking or drinking. Thus, measures should be
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taken in this regard. In terms of washing hands after toilet use, a significant number of
street food vendors said that they sometimes wash hands after toilet use and many of
them wash hands just with water.

Most of the respondents said that they preserve the unsold foods and we have also seen
weakness in terms of waste disposal.

Considering the findings from the survey, we think the street food vendors need to be
trained in the following issues:

- %OOEwl al b1 GpousE@E wbU Uz wb
Main sources of food contamination, such as-

o0 physical contamination,
o chemical contamination and
o0 biological contamination.
- Reasons of bacterial contamination and how to avoid those.
- Importance of keeping the vending space and vending cart clean and how it can
be done.
- Importance of pest control.
- Importance of avoiding poor quality product and harmful chemical.
- Importance and procedure of keeping the utensils, equipment and tea towel
clean.
- Importance of proper packaging.
- Cooking and storing food in proper temperature, keeping raw and cooked food
separately, and keeping the food covered.
- Proper waste management.
- Maintain personal hygiene, such as- washing hands, wearing gloves, covering
hair, washing hands after toilet use with soap/detergent etc.

8. Some concerning issues

It was found out that, most of the conduct their business in the sidewalks and mostly
they are mobile vendors. Most of the vendors sell snacks or (ready to eat food), fruits
and vegetables. Though most of the respondents saidthat they do not have trade
license but some of them are paying a significant amount of money daily to
unauthorized people, including police, market committee, local thugs etc. And vendors
identified some of their challenges. Their main two challenges are fear of eviction and

20



extortion. And as they are not licensed by City Corporation or any other legal authority
this problem intensifies.

9
A

Recommendations

Identify opportunities and strategies t o support both Local Governments and
street food vendors

Formulating and implementing vendor management policy

Bring the street food vendors under registration by City Corporation. It will give
the vendors opportunity to conduct the business without fear o f eviction and
extortion. In addition, it will become an income source for the City Corporation.

Create a database, so that street food vendors can be brough monitoring,
evaluation, regulation, and hygiene training more easily.

Set the rights and obligation of the street food vendors.
Regulate and monitor street food vending system

Involving private sector where necessary, possibly to provide training to the
street food vendors with support of City Corporation.

Ensure coordination among relevant stakeholders, such as City Corporation,
Police, Ministry of Health, Ministry of Labour and Employment etc.

Capacity building of the street food vendors on hygiene issue, including - food
contamination, personal hygiene, cooking and storing food, cleaning the vending
area and cart, handling food, packaging etc.

10.Conclusion

Street food vendors play an important role by meeting the food demands of the urban
dwellers. It provides access to millions of people daily with a wide variety of food that
too in a relatively cheap price. It assures food security especially for lower-middle income
people. At the same time, street food vending is chosen as employment by a significant
number of people as it requires less capital, training, and education. But it is undeniable
that, street food vendors lack the quality and training of safe and hygienic food han dling.
Thus, causes a major public health risk.
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Street food vendors face various issues, such asextortion, harassment, eviction due to
not having proper registration or license. Thus, it also becomes hard for creating a
database of the street food vendas and bring them under training or monitoring.
Bringing them under licensing system will not only benefit them but also City
Corporation will be benefited by earning revenue from this big working force.
Considering the situation, it is important to take i nitiative in this regard as soon as
possible.
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Appendix 2: Data Collection tool of Street Food Vendors

Piloting of Street Food Vending in the Dhaka North City Corporation

A. Introduction

I am from Work for a Better Bangladesh (WBRB)st andwant to takeyour interview to gather some
information as part of the piloting on how street food vendors can use public spaces/area in Ward No 5
of Dhaka North City to operate vending business by practicing more food safety and hygienic practices to
offer safe foodsd the city dwellers.

We will not use the survey findings in yawame,but we will prepare some recommendations for DNCC
authority to develop guidelines to better management of public spaces | street food vending.

The survey work is being done with suppfsdm Dhaka Food System (DFS) project of LGD that is being
technically assisted by Food and Agriculture Organization of the United Nations (FAO) Bangladesh.

B. Interview Questions

B.1. Basic Vendor Information

1.1. Strategic Location of vending businessfijged with Consent of Councilor, Ward {S@nd
community Consultation): ...........cccceeeeeeennnns

a.) On the footpath b) Sidewalks) In front of market d. Near School e) Beside
Mosque/Temple/Church Beside office, f) Near a big restaurart dNear a playground h) Near a
park i) Others (Please Specify}

MOH® bl (dNB 2F OSYRAYI o0daAySaay oLdzi K Ay GKS

Fixed Semifixed| Moving

MOPod ¢CAYS 2F PSYRAy3I Ay (fénBontim2 Ol GA2YY 0Llzi XK

When Morning | Afternoon | Night Daylong
Time

Mdnd ¢&LJS 2F LINPRdAzOG GKS @SYyR2NJ altSYy o6Llzi KAy

Vegetables| Fruits Grains Fish Meat Snacks/RTHR Others

B.2. Access and Use of Public Space
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puf
(p))

HOM® 52 @&2dz KF@S |ye NI [ AOSyasS 2NJ gboR)(GSy LI

Yes No

if yesfrom whichorganization:

a. City corporation b) market committee c¢) Cooperative association, d. Civil surgeon office e. Police
station f) Others
2.2. Do you pay any rent for the vending business in this location/place?

Yes No

If yes, how much-------------- Tk.

Whom to pay rent?

a. City Corporatio. Police. Market Management Committee
d. Bidder/Lessee. Unofficial pay to other persons f) others-

2.3.Doyoufaceyad OKFff Sy3IS G2 aStt &2dMN) FT22Ra Ay GKA& f

Yes No

If yes, then tell us main two or three of those challenges.

B.3. Access to Training

3.1. Do you have training of making@ddS NAy 3 F22R Ay | K@IAASYAO YIyy

Yes No

If yes, then for how many days and from which organization?
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LT y23 INB @2dz AYiSNBaiGSR (2 NBOSAGS (GNIAyAy3a 2

Yes No

B.4. Food Safety and Vendor's Personal Hygiene

411 @3ASyS FyR {IFFSie YSIadaNBa o6Ldzi K Ay GKS 062E |\
(Most answers will be based on observations

Hygienic and food safety Yes | No Comments
practices

Mask worn properly
Touching face/nose before
and afterwashing hands
Sneezing/Coughing
Wearing gloves

Physical distancing

Hand wash available nearby
Sanitizer available nearby
Risk of Contamination
Clean surface

Clean Instruments

Using Waste bin
Cleansurrounding

Clean clothes

Clean water available
Smoking

Eating betel leaf

Cover the foods properly
Vending cart beside
sewerage/ garbage

4.2.From which source you use your water to you use for washing, cooking and drinking
purpose?

a) Tube well b) Supply tap c) Supply vehicle d) Others (speeify}-----

4.3. Where do you go if you need to use the toiléfaribe more than oneanswer)
a) publictoilet  b) At the shop c) At home RO !0 ySAIKOo2NNRA K2dza$s

e) Atroadsidef) Others

4.4. Do you wash your hands after you visit toilet?
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a) Yes b) No ¢) Sometimes

4.5. What do you use for cleansing your hanas?

1) Only water 2) Soap/detergent and watei3) Mud/sand and water4) Others-------

4.6. If any cooked food remains unsold, whatygo dowith those food (please as this question to
vendors who sell cooked food)

a. preserved for next day selling b) distribute free of cost to the beggars, ¢) Eat by own self and
family memberse. Others (PleaSEPECITY) .....cceeiiiiiiiiiiiii e
B.5. Food \Este Management

5.1. Are you satisfied with waste disposal options are here?

lYes | No |

5.2. Whatyou do for your waste disposal?

a. Give to primary waste collector b. Secondary Transfer Statibhrown onroads;d. Thrown on
drains. e. Dust bin f) others (please specify).
B.6. Other

6.L.Fromimn YI NJ] GKS OfStyfAySaa tyR Ke3dasdys 27
(Basedbn observations on questions in B.5 an8,BafetyY S| & dzZNBS & |
and food waste disposal respectively)

Excellent (10) Good (79) Moderate (46) Poor (12) Very poor (1)

6.2.Name and Cell No of the vendor:

6.3. Name of the enumerator:
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Appendix 3 : Mapping of the Street Food Vendors
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Appendix 4 : Database of the Street Food Vendors

Sl Time of vending Type of product the Name of the vendor | Cell Number of
No | in this location vendor sale the vendor
1 Afternoon Snacks/RTF Swapon 01920919915
2 Daylong Snacks/RTF Jahid 01918280440
3 Night Snacks/RTF Jasim/ Afroz 01687088425,
01928688044
4 Night Snacks/RTF Selim 01674838322
5 Night Snacks/RTF Md. Anis 01760303723
6 Night Others Md. lbrahim 01956330326,
01635436187
7 Daylong Others Selim 01401546469
8 Daylong Snacks/RTF Md. Siraj 01675027516
9 Daylong Others Md. Faiyaz 01721632638
10 Daylong Vegetables Yunus 01317165113
11 Daylong Fruits Md.sakib 01676041994
12 Afternoon Snacks/RTF Akram 01714217748
13 Daylong Snacks/RTF Faisal 01997961398
14 Daylong Fruits Lucky 01960572620
15 Daylong Snacks/RTF Papon 01855726543
16 Daylong Meat Shipon 01733533125
17 Daylong Vegetables Faruq 01639664418
18 Daylong Fruits Abdur Rahman 01930547706
19 Daylong Fruits Parvez (on request) | 01601555221
20 Afternoon Snacks/RTF Jafor 01680051573
21 Afternoon Snacks/RTF MD helal 01729931840
22 Afternoon Grains Yasin 01763879251
23 Afternoon Fruits Abdus Salam 01788889870
24 Afternoon Snacks/RTF Abul Hossain 01982244182
25 Afternoon Snacks/RTF Jumman 01944886661
26 Afternoon Snacks/RTF Samir 01937311618
27 Daylong Others Md.Shahidul 01625244628
28 Afternoon Snacks/RTF Md. Javed 01685644499
29 Afternoon Snacks/RTF Alamin 01785052718
30 Afternoon Snacks/RTF Arif Ahmed 01968727108
31 Daylong Vegetables Md. Imran Hossaim | 01966306109
32 Afternoon Snacks/RTF Md manik 01746436173
33 Afternoon Snacks/RTF Anowar 01929411785
34 Afternoon Others Akter 01681161440
35 Daylong Fruits Asad 01728492674
36 Daylong Fruits Samrat 01873763452
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37 Daylong Vegetables Mohammad Yunus 01743273864
38 Daylong Vegetables Md.riyad 01686536762
39 Daylong Snacks/RTF MD tahir 01997961398
40 Afternoon Others Jafar 01765503540(on
request)
41 Daylong Fruits Mohammd Sohrab 01924592439
42 Daylong Others Dulal 01872178079
43 Daylong Vegetables Mokim Bepary 01715317755
44 Daylong Meat Parvez 01944777706
45 Daylong Others Md. Azgar (Person 01705500381
with Disability)
46 Daylong Snacks/RTF Md. Selim 01857102443
a7 Daylong Others Alauddin 01921316056
48 Daylong Fruits Siraj 01913736865
49 Daylong Fruits Md shakil 01842019831
50 Daylong Fruits Md. Bacchu Sheikh | 01772860466
51 Afternoon Snacks/RTF Jasim 01640263220
52 Afternoon Fruits Rashed 01919384377
53 Afternoon Vegetables Ariful 01949297272
54 Afternoon Fruits Abdul shikdar 01882404249
55 Afternoon Snacks/RTF Nazrul islam 01730805769
56 Afternoon Fruits Alma's mollah 01734182390
57 Afternoon Snacks/RTF Mahfouz 01406666584
58 Afternoon Others Md. Al 01904482006
59 Afternoon Others Rafig 01719482792
60 Afternoon Snacks/RTF Ashraf 01963501339
61 Afternoon Others Abdur Rahim 01616266632
62 Afternoon Snacks/RTF Akbor 01902568766
63 Afternoon Fruits Kawsar 01309293894
64 Afternoon Others Abdul Quddus 01902572556
65 Daylong Fruits Rubel 01797844826 (on
request)
66 Daylong Others Josim 01990257245
67 Daylong Snacks/RTF Unnus 01986581517
68 Daylong Snacks/RTF Sultan 01400244421
69 Daylong Fruits Md Habibur 01749978446
Rahman
70 Daylong Vegetables Md shadat hossen 01987962127
71 Daylong Fruits Nur Islam 01996518784
72 Daylong Snacks/RTF Md khalil mia 01752843126
73 Daylong Vegetables Md kayes 01920320468
74 Daylong Fruits Ibrahim 01946403468
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75 Daylong Fruits Malek 01989220391
76 Daylong Fruits Mirajul 01727805741
77 Daylong Vegetables Sobhan 01722017840
78 Daylong Vegetables Wahhid 01674708219
79 Daylong Fruits Md forkan 01793726187
80 Daylong Others Rini 01913829244
81 Daylong Fruits Md. Wahid 016854444727
82 Daylong Snacks/RTF Raju 01940565562
83 Daylong Others Abdul Matin 01674548042
84 Daylong Others Hasina 01946914915
85 Daylong Snacks/RTF Anowar 01742878322
86 Morning Others Abdul Aziz 01919413654
87 Morning Others Nitai Ghos 01726844627
88 Morning Others Mohammd Abdus 01747171270
Sobahan

89 Morning Fruits Omar Faruk 1709011953
90 Morning Fish Imran 01956953868
91 Morning Fish Md. Ispat hossain 017048193300
92 Morning Vegetables Md.Shohidul Hoque | 01715256271
93 Morning Vegetables Polas saker 01981585442
94 Morning Vegetables Md. Allauddin 01917286051
95 Morning Fruits Md. Imran 01580786080
96 Morning Fruits Jamal 1741564981
97 Morning Fruits Khalil 01752983303
98 Morning Fruits Md. Kawser 01309293894
99 Morning Vegetables Md.rony 01671029312
100 | Morning Fruits Julhal 01321902110
101 | Morning Fruits Imran 01580786080
102 | Morning Vegetables Sohag munsi 01779574343
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Appendix 5: Perception Survey Report on FarmerszMarket

Report on

Perception Survey on FarmerszMarket

\?// Food and Agriculture \é\'/e(?%riil a
Organization of the )
United Nations TBr%rng]OdeSh
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1. Background:

Dhaka is often ranked as one of the least habitable cities on the planet. Its level of air
pollution is unacceptably high, with PM 205 vastly exceeding WHO acceptable levels.
While air pollution improved somewhat during the semi lockdown for COVID  -19, even
without schools re-opening, air pollution levels are again dire. One key factor that
contributes to air pollution is motorized transport. Efforts to reduce air pollution should
include measures to reduce reliance on motorized transport. here an important measure
would be to bring food closer to consumers to reduce the need to travel to reach shops
and stores where food is available.

Rates of nonrcommunicable disease in Bangladesh are also high and on the increase. An
important risk factor is lack of consumption of enough fruits and vegetables. World
Health Organization finds that most of the population of Bangladesh does not consume
an adequate number of servings of fruits and vegetables, thereby contributing to several
non-communicable diseases, such as diabetes, cancer etc. The problem is further
aggravated by high consumption of unhealthy foods and sugary beverages. When people
buy their food in supermarke ts rather than traditional markets or from vendor strands
and carts, they are more likely to purchase processed food, which are worse for health
than the foods commonly available in markets and from vendors.

Nowadays people are more concerned about food safety. The vegetables containing
harmful chemicals and formalin already exhaust city people. they prefer to visit those

markets that contains and sells fresh, safe nutritious food. Therefore, farmers market is
one of the platforms, which will fulfil the de mand of both producers and consumers. In
this initiative, local farmers will have access to sell their freshly produced vegetables in

the market where at the same time city people will get the chance to buy fresh foods
without having any worries about chem icals and formalin.

At the initial stage, Dhaka Food System (DFS) Project will coordinate among the relevant
stakeholders including the Government, City Corporation, private sectors, NGOs
xPDOOUDPOT wlT PUWBEUOI UUZ w, EUOIT U wkpidject vlllthabilizé¢ w0 OE T UL
the local farmers. Different stakeholders like Bangladesh Food Safety Authority,

Department of Agriculture Extension (DAE), Department of Agriculture Marketing etc.

will also be involved to ensure that the farmers coming to the farme rs market are

producing quality vegetables following food safety standards that will relieve city people

that they are already in a panic of consuming contaminated vegetables. The working area

is in T-Block, Ward no-6, Rupnagar R/A, Mirpur.
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2. Objective of t he study:

Prior to establishing the market, a perception survey was conducted among the
EOOOUOPUawWx] OxOl wOUOwWOOOPWEEOUUWUT T DPUWOxDODPOOW

3. Methodology:

The perception surveys were conducted among 150 community people around the
selected site. The survey questionnaire is provided in the annexure 1.

4. Limitation:

We wanted to conduct the survey among 75 men and 75 women to ensure gender balance
EUOWEUI wOOWOEEOQWO! wbOUIT Ul U0wWi UOOwWPOOI actJ wUDET
65 women instead of 75.

5. Findings from the Survey:

Through this perception survey, we wanted to understand the pattern of buying

groceries of community people, problems they face currently in this regard, what is their
thought about establishingafE U Ol UUz wOEUOI OwbOwUl I PUWEOOOUODU
is their expectations and if they do not agree to it what is their fear. In addition to these,

we wanted to identify their current pattern of fruits and vegetable consumption. Findings

from the survey is described below:

5.1. Age group and gender of the respondents:

The perception survey was conducted among 150 respondents. Most of the respondents
were from age group of 31-40 (48 respondents). Other respondents were from age group
of 41-50 (38 respondens), 51-60 (33 respondents), 2130 (21 respondents), 6170 (6
respondents) and 11-20 (4 respondents).

Age Group of the Respondants GENDER

60

38
40 33
20

48
21
4 I l 6 Female
0 — — 65, 43%
1 Male,
85, 57%

m0to10 m11to20m21 to 30m31to 40
m41to50m51 to 60m61 to 70m 71 to 80
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We wanted to ensure gender balance while collecting data. Due to lack of interest to
participate in the survey we could not maintain it. We reached 8 5 males (57%) and 65
females (43%).

5.2. Cumulative family income

According to the survey findings, T - ) )
J Y J Cumulative Family Income

Block, Ward no-6, Rupnagar R/A, Mirpur 57
. . : 60 50
iIs mostly an area with lower -middle &
income people. We found only one 35 1

i 20
respondent who belongs to income 7 I I 2 o 1 o
group 60,00070000 BDT and two O - -

S & & & & & & &

respondents from 40,00650,000 BDT. RO S L R P SIS

. Qo N\t Q 1 Q N\ Q <
Most of the respondents are from income & & & & & ¢

group of 10,000-20,000 (57 respondents).

Other respondents are from income group of 20,000-30,000 (50 respondents), 30,060
40,000 (21 respondents), 0,000 (19 repondents). There were no respondents from
income group of 50,000:60,000 and above 70,000.

5.3.  Usual place to buy grocery items, vegetables, and fruits

Most of the respondents .
, Usual Place to Buy Daily Grocery Items, Vegetables, and
(48%) said that they buy Fruits

their daily necessities 27.10%  0,0%0,0%
form local markets (139 17,6%
respondents) and none

of the respondents buy

their grocery items,
vegetables, and fruits
from online platform.

Next to local market, 17,6%
most of the respondents = Local markets = Fixed Vendors = Mobile Vendorss Super shop
(30%) said that they = Small Shops = Online platform= Others

prefer mobile vendors
(83 respondents). Respondents also talked about small shops (27 respondents), stationary
vendors (17 respondents), and super shops (17 respondents).
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5.4. Mode of transport and time to local market:

The 134 respondents who said that they usually go to local markets to buy their daily
needs were asked about their mode of transport to local market. Most of the
respondents (101) replied that, they walk to the local market. The second highest
respondents (40) said that they take rickshaws. Only one respondent said that he goes
to local market by his own CNG.

Mode of transport to local Time to reach market
market 1
1 Oto5
7 5to 10
Cycle E— 10to 15
Motor cycle | 15t0 20 n

| 20t0 25 I

NG 2510 30 |
Other | Others

Most of the respondents (55) can reach to market by 1615 minutes from their home. 51
respondents need 510 minutes to reach to market, 18 respndents said that they reach
local market by 5 minutes and 8 respondents said that they need 1520 minutes. Only 2
respondents said that they need 2030 minutes.

5.5. Frequency of visiting local market:

When asked the frequency of visiting
local market, most of the
respondents (63) replied that, they Others

visit every day. 35 respondents L R2yQd +A&Ad
replied that they visit local market

every alternate day, 24 respondents
said that they visit local market twice

a week and 15 respondents said that
they visit local market only on
weekend. 13 respondents said that o 10 20 30 40 50 60 70
they only visit local market when it is necessary. There were no respondents who do not
visit local market.

Frequency of Visiting Local Market

Only on the weekend
Twice a week I
Every alternate day I
Everyday .
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5.6. Visit to the closest market and satisfaction with the current condition:

Visiting the closest market Satisfaction with buying daily
18, 12% grocery needs

‘ 38, 25% l

112 75%

= Yes = NO = Yes = NO

When asked this question, 132 respndents replied that the market they frequently visit
is the closest from their home and other 18 respondents said no. And the reasons
identified for not visiting the closest market were - price is high (8), the absence of
guality market nearby (6 respondents), unavailability of quality products in the closest
market (3 respondents), and poor environment (1 respondent). 75% respondents
expressed their satisfaction with buying daily groceries and 25% said that they are not
happy with the current condition.

5.7. Problems regarding the local market:

All the respondents were asked about the problems they face in their local markets and

rate those as high, medium, and low. Most of the respondents identified distance from

home, unpleasant route, behavior of the customers, fear of germs and COVID-19,

disorganized as problems that do not concern them much. Issues like lack of cleanliness,

high price, poor quality of the products, behavior of the shopkeepers, poor

infrastructure, vehicles inside the market got high to me dium concern from the

respondents. In addition to the problems 2 respondents expressed high concern with

Ul T wi OUTTUawui T EUEDPOT wUOOwWxUOEUEUzZUwPI BT T U8 w3l

Problems High Mediu Low
m
Distance from home 19 38 93
Route not pleasant (broken road, fear of cars, lack of 30 12 108
safety, garbage, unsafe road crossing)
Lack of cleanliness 85 49 16
High Price of the products 74 65 11
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Poor quality of the products 26 53 71

Behavior of the Shopkeepers/sellers 63 5 82
Behavior of the customers 10 3 137
Fear of various germs and COVID-19 37 15 98
Congested (crowdy and lack of open air) 74 36 40
Disorganized (fear of contamination) 40 10 100
Men outnumbers women (only for women) 35 13 17
Poor infrastructure (no shade problem during rainy 88 34 28
season, public toilet)

Need to bargain 34 49 67
Vehicles inside the market 67 29 54
Other (forgery with weight) 2

58. %EUOI UUzZ wOEUOI JwbPbOwa OUUWEOOOUODHDEBYWOEOBPgwWU I

market:
CNBIljdzSy0e 2F 2NBI YA LYGNRRdzOAY 3 | FI 1
your community
15,11 4-
36, 26%
= Daily = Once a week
Twice a week Only on weekend = Yes = No = Don't know

11 UxOOEI OUUwPI Ul wi RxOEDOI EwUT 1 wEOOEI x Uwli wi EU
Ul T awxUl T T Uwl EYPOT wEwi EUOI UUZ wOEUOI OwpOwlT 1 DU
UT EQwOT T awpPEOUWOOWI EYI wi EUOI UUzZ wOEUOT DwbOwUI |
happy wi th the idea. Whereas 9 respondents said that they do not know. Interested 137

Ul UxOOEIT OUUwPI Ul wEUOI EWEEOUUOwWT OpwoOi U1 OwlT 1T awp
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their community. 62% replied they want it daily, 26% replied twice a week, 11% replied
only on weekend and 1% replied once a week.

59. / UOEUEUUwWaOUwpPEOUWPOWUIT T wi EUOT UUZz wOEUOI U
The 137 respondents who

. Desired products in farmers' market
showed interest to have

| EUOI UUzZ wOEUOI L Lentil
community, were asked what Fish
kind of products they want Meat | so |
EVEDPOEEOI wpOwli Fruits
. Vegetables
market. According to t he Dai
airy products |
response, fresh vegetable, oil
fruits, and fish were priority of Egg [ 4w
most of the respondents. Fresh Others

vegetables were selected by

114 respondents, fruits were selected by 100 respondents, fish were selected by 87

respondents. Beside these, meat was selected by(brespondents, dairy products were

selected by 48 respondents, eggs were selected by 46 respondents, oils were selected by

43 respondents, rice was selected by 35 respondents, and lentil was selected by 35

respondents. 23 respondents selected the other opbn and said that they want

EYEDOEEDPODPUA WO WEOOQWODPOEU WOl wxUOBEUVUEUUWPOWUT T w
5.10. POUUPEOI wEIl Ol i PUUwaOUwl Bx1 EQwi UOOWEwWI EUOI

3T 1T wht AwUT UxOOET OUUwPT OQwUT Ol EwbOUI Ul U0wUOWI E
community were also asked aboutthe E1 O1 | PUOUUwWUT | awbPEOU Wi UOOWE wi E
rate them as high medium and low. Most of the respondents identified issues like fair

price, health, and cleanliness as their highest priorities. Issues like, clarity about the

products, open air, and enough space, win-win situation for customer and farmers,

restrict vehicle movement in the market site, COVID -19 measures got high to medium

importance. And rest of the issues got medium to low priorities. The list below

illustrates the response more.

Possible Benefits High Mediu Low
m
Health 99 10 28
Fair price 104 33 0
Clarity about products/chemical free food 73 34 30
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Not so distant 36 7 94

Open air and enough space 70 24 43
COVID -19 measures 42 32 55
High quality of foods 93 19 25
Cleanliness 114 21 2
Well organized (to avoid the risk of contamination and 41 19 77
crowd)

Restrict vehicle movement in the market site 52 23 62
Win -win situation for customer and farmers 60 28 49
Others 0 0 0

5.11. Possible drawbacks ofthe | EUOI UUz wOEUOI Uo

As mentioned earlier, only 4 respondents said that they are not happy with the idea of

] UUEEODPUT POT wi EUOT UUZ wOEUOT UwbOwUT 1 PUWEOOOUOD
possible drawbacks. Increase of traffic jam was selected by 2 respondentsissue of

garbage was raised by 3 respondents, 3 respondents selected bad smell, increase of

noise pollution was raised by 3 respondents, and 1 respondent feared that it will

increase the risk of COVID-19. In addition to these, one respondent added that, farmers;

market may occupy the street and cause problem to movement.

5.12. Priority while buying food:

The respondents were asked that whether they Priority while buying food

prioritize money or health while buying food. 150 106

Most of the respondents (106) said that they 100

prioritize health most . 32 respondents said that 50 I 52 12

they need to think about money first and 12 0 1 —
Health Money Other

respondents selected the other option. They
illustrated that, they need to balance considering health and money.

5.13. Consumption of vegetables and fruits

The respondents were asked abouttheir consumption pattern of fruits and vegetables
as we wanted to understand whether they consume healthy diets or not. Thus, we
asked the respondents, on an averagenow many times you consume vegetables
without potato in a week? Most of the respondents (115) said that they consume
vegetables 2 times a day that means on lunch and dinner they consume vegetables. 34
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respondents said that they often consume vegetables and only 1 respondent was unsure
about consumption pattern. We got no respondent who does not consume vegetables.

Consumption of vegetable Consumption of fruits
without potato
Never |
Never Not Sure .
Not Sure |

Sicos |
Often  IE—

Everyday I Everyday I

0 50 100 150 0 20 40 60 80 100

We also asked the respondents about the pattern of consuming fruits. We asked the
respondents, on an averagehow many times you consume fruits in a week? Most of the
respondents (83) replied they often eat fruits, 44 respondentssaid they eat fruit every
day and 22 respondents replied they are unsure. Only 1 respondent replied about no
consumption of fruit.

514, %EUOI UUZz wOEUOI DwEUwW" . 5( #wUI UxOOUI

The respondents were asked

pPT 1 071 Uwi EUOI UU
a COVID response. Most of the
respondents (129) replied yes
but many of them could not

reply properly that why it is a
good COVID response. But
some of them came with some
explanations. Some said that,
during COVID -19 we
understood that it is very
DPOxOQUUEOUwWUOwWI ECwi T EOUT awEOCEWOUUUDPUDPOUUwWI OOE w
EEETI UUwUOQwWUEI T wEQEwWI 1 EOUT awi OOEQwWUT 1 OwbUwkbpOO
market will help us access food in a reasonable price. COVID has disrupted our usual

life, and many have lost their jobs and our buying capacity is not the same. If we can

access healthy food in fewer price, it will be our benefit. Some of the respondents said

UT EVOwPIi wUIT ktislorgadiged iv &hppaddpade) it will be helpful to avoid the

contagion of COVID and decrease the risk.

COVID response

4, 3% 17,

= Yes = No = Don't know
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A wUT Ux OOET OUUWUEPEwWUT EQwUT 1 awEOGOZUwOOOPwWPT T U
good COVID response and 4 respondents said that it is not a COVID response and
added they do not need any other market in their community.

515, O1 OPUDPI UwPOwlOI I wi EUOI UUzZwWwOEUOI Uo

(OwbUwOI OUPOOI EWEEOYIT wUOT EUOQwht AwUI UxOOEIT OUUwI
market in their community. They were asked about the amenit ies they want available in

UT 1T wi EUOT UUZ wOEUOT UwUOwi OT ECET wOT 1 PUwI Bx1 UPI O
low.

As per the respondents, amenities like signboard with product information including

price, waste management, monitoring system (proper prici ng and weight), drinking

water, seating arrangement, handwash facility, mobile public toilet got high to medium

priority. Besides, issues like homemade food stall, lighting got medium to low priority.

And issues like limiting per person buying amount of go ods, making markets

polythene free, providing jute product/pottery/handicrafts stall, and children corner got

low priority. In addition to these, respondents added some issues, such as- ensuring

shades, availability of all kinds of products, no extortion, ensuring sustainability and

good environment for women. The list below illustrates the response more.

Amenities High  Mediu Low
m

Public toilet (Mobile) 71 30 36
Drinking water 88 11 38
Hand wash facility 75 21 41
Signboard with product information including price 97 5 35
Waste management 95 22 20
Monitoring system (proper pricing and weight) 88 20 29
Limit per person buying amount of goods 14 12 111
, EOl wi EUOTI UUz wOEUOI Dwx06ba 10 25 102
Homemade food stall 33 31 73
Jute product stall/ Pottery/ Handicrafts 9 8 120
Lighting (if its till evening time) 52 32 53
Seating arrangement 79 26 32
A children corner* 0 3 134
Others 5 0 0
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6. General Discussion:

The selected site is in a lowermiddle income community. According to the response of
most of the respondents we can see that, their cumulative family income is from 10000 to
30000 BDT. It is very much clear that their income heavily impacts their buying c apacity.
OO0O0T whpPUT wi EYDOT wxl OxOI ZzUwx1 UET xUDPOOwWOOwIi EUC
current buying pattern of the people in terms of grocery items, vegetables, and fruits. We
found out that most of them heavily rely upon the local market. Next to local marke tthe
Ul UxOOEI OUUz wET OPET wbhUwWOOEDOI wYl OEOGUUB w
Our respondents mostly visit the closest local market from their home, and they need
about 5-15 minutes to reach the market. Most of them walk to the local markets and visit
every day for their daily needs. The answers give us a scenario that, local market is a

place where people need to visit every day and most people feel comfortable to visit the
closest market from their home and they prefer walking as their mode of transport.

Though our respondents expressed satisfaction with the current condition of buying

groceries and other daily needs, when asked detailed about the issues that concern them

regarding the local market, some points came forward. Lack of cleanliness in the market,

high price, behavior of the shopkeepers, crowd, and lack of open air, lack of shade, lack

of public toilet, vehicles access inside the market these issues were identified as medium

to high concerns of the respondents. As most of the respondents could access a local

market close to their home distance was not a problem that was concerning them. They

also do not suffer much from the problems, such as broken road, fear of cars, lack of safety

or unsafe road crossing, with routes to market. But considering the poor walkability of

Dhaka city it may not be the scenario in other communities. While talking with women,

more than half of the respondents replied that, they feel uncomfortable as men

outnumbers women in the local market.

61 WEI UEUPEI EwUT |l wEOOEI xUw O wednts &nd imdds zthanOE U O1 U
understand the difference of it with a typical local market and then asked that, whether

Ul 1T awExxUI EPEUIl wUT 1 wPEI EwOi wi EYDPOT wEwi EUOI UU
respondent replied they want such markets in their community and most of them wanted

 EUOTI UUZ wOEUOI UwUOOwoOUT EOPAT wDOWEWEEDPOAWEEUDUS
UT1T wUl UxOOET OUUwPUwWwlUOwWOUT EOPAT wi EUOT UUzwOEUOI
farmers directly sell their products to the consumers, it is not viable to organize the

market daily. Because it will hinder the farming work of the farmers. Only 4 respondents

EPUET UI T EwpPPUIl wUI | wPEI EwOl wbOUUOBEUEDOT wi EUOI |
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concerns are of traffic jam, garbage, bad smell, increge of noise pollution and increase
risk of COVID -19.

We also talked with the respondents about the products they want available in the

 EUOT UUZ wOEUOI Ubw, OU0wOTl wUOTT wul UxOOEIT OUUwWET
responses reflect the reality. In the media, we always see news about chemicals in

vegetables, fruits and fish mixed in all stages, such as production, transportation, storing

Il UEGw Uwi EUOI UUzZwOEUOI Uwi OUUUI UwUOT 1 wi OOEWUET I
access those. At the same timewith response from people that they want the availability

of all kinds of daily necessities, makes it clear that it is important to ensure variation as

well as availability of all kinds of products.

Respondents also asked about the possible benefitsthey 8 x | EQwi UOOwi EUOI UUz u
have seen that, as per their response ensuring fair price and healthy products has got very

significant priority from the respondents. It makes clear that people want healthy diet in

a reasonable price. In addition, people focused on maintaining cleanliness, quality of

food, chemical free food, open air, and enough space. Interestingly, we found out COVID -

19 measures got medium to low priority indicating that people are may not very much

conscious about COVID.

The respondents were asked whether they prioritize health or money while buying food.
Most of the respondents they prioritize health but carefully analyzing responses from
other questions, we understand that, that people are conscious with the price of food. But
some respondents chose the other option to answer this question and clearly mentioned
that they need to balance between health and money.

We also wanted to understand the vegetable and fruit consumption pattern of the
respondents so that we can understand the need to aware people about the necessity of
consuming healthy and fresh food. We found out that, most of the respondents consume
vegetables (other than potato) on lunch and dinner. But when it comes to the
consumption of fruits, we see that most of the respondents do not consume fruits
regularly. The possible reason behind it can be the capacity of affordability. Also,
considering the growing rate of obesity and non -communicable disease in Bangladesh,
we can assume the scenario can be different in other conrmunities, especially in the high
income one.

3T 1T wUI UxOOET OUUwPI Ul wEUOTI EwUT EVOwPT 1T UT T Uwi EUC
Interestingly, most of the respondents said yes but could not explain their answers. But a
handful respondents explained that, during COVID -19 people realized the importance of
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T EOUTl awEPI UWEOEwWI EUOTI UUZ wOEUOI DWEEOWET wEwWT O
livelihoods during COVID -luNOwi EUOI UUz wOEUOI UwbPbPOOWEOUOWET
able to buy food in a reasonable p ET 6 ww OUOOWEUwWUT T wi EUOTI UUZ wOE
in an open space, it will be helpful to avoid the contagion of COVID and decrease the
UPUOBwWw 30w 1 O ECET wUOTTwiRx]T UDI OETl wHOw i EUDI UU;
importance of ensuring the amenitie s like signboard with product information including

price, waste management, monitoring system (proper pricing and weight), drinking

water, seating arrangement, handwash facility, and mobile public toilet.

7. Recommendations:

These recommendations are givenas per the analysis of the response we have received
from the respondents.

1.

"OOUPEI UPOT wxl OxOl zUwUI OEl OEawUOwyYDPUDUOwUOIT
EOOUPEI Uwl UUEEODUI POT wi EUOT UUZ wOEUOI DwbpOuw
contribute to ensure accessof safe and healthy food for city dwellers.
As most of the people tend to visit the closest market and usually walk to the
market, it is important to ensure walkability to the market. Thus, some initiatives
can be taken, such as

a. making the street motori zed vehicle-free during the market time.

b. making the market area vehicle-free. But there should be consideration for

persons with disability, elderly, and sick people.
c. ensuring that the road is not broken and has safe crossing.
d. divert traffic in such a man ner that it avoids creating traffic jam and noise
pollution.

Ensuring good product quality in a reasonable price is very important to be
I OUUUI EwbOwi EUOI UUZ wOEUOI U w( OWEEEDPUDOOOWU
system.
To avoid risk of COVID -19 contagon, it is important the market is established in
an open space.
Strict maintenance of COVID-19 measures, such aswearing masks, using hand
sanitizers, hand wash, physical distancing etc.
371 wi EUOI UUzZwOEUOT DwUT OUOEWET wOUtslikedDDAaT EwbO
fish and meat are kept and sold in distance from fruits and vegetables. By this, it
is possible to mitigate the risk of cross-contamination.
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7.31 1 wi EUOT UUZ wOEUOIT UwUT OUOEwWI EYITI weOl 6PUDPI Uuw
facility, drinking water, seating arrangement, shade, etc. for both customers and
farmers.
8. Ensure safety and comfortability for women.
9. Ensure availability of various products, such as ¢ vegetables, fruits, fish, meat,
egg, dairy etc.
10.$ OUUUIT wUOT 1 wx UOE UE U haket@@ Eafe’ Growd &nd ixeshE U OT U Uz w
11.Ensure cleanliness and waste management in the market.
12.Farmers should maintain hygiene, such ast personal hygiene, clean cart, pest
control etc. while selling foods.
13.Mechanism to manage all sorts of dispute and extortion is important. Engaging
the local ward councilor office and local police station is necessary.
14. Aware people about the necessity of consuming healthy diet. At the same time
encourage the farmers to produce safe vegetables, fruits and other agriculture
prod ucts.

8. Conclusion:

%EUOI UUz wOEUOT DwhbUwOOUwOOOawi il OxI UOwUOwWI SuUuUi
at the same time it is beneficial to stimulate local economy. It establishes a direct

relation between farmers and consumers and eliminates middlemen. So, the farmers

EEOQwxUOI POwOOUI OWEOEWEOOUUOI UUWEEOQWEUVUaAwWUT 1T wxU
market the products sold are safely grown by using organic fertilizer and organic

x] UUPEPEI UOQwUT UUwPUwWI T OxUwlUOwxUOOOUI wUUUUEDOE
redUET wUT 1 wOUEOUxOUUOwOT I EWECEWEEOwWUI EUET wUT 1 wEE
helpful to support healthy community. Along with ensuring healthy diet, it supports

socialization and benefits mental health.

As per the perception survey conducted in T -Block, Ward no-6, Rupnagar R/A, Mirpur,

Pl wl EYI wWUOEIT UUUOOEWUT EQwxI OxOl wEUI wxOUPUDPYIT wl
their community. The market can lead to have the above-mentioned benefits to the
EOOOUOPUaAdwW- OUwdOO0awlT E Uddket FndaluwhflE @ Di@kavandx wi EUO
gradually throughout Bangladesh it is possible to contribute toward economy,

community, and environment.
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Appendix 6: Questionnaire for Perception Survey on FarmersdMarket
Piloting of Farmerso6 Mar ket
Dhaka North City Corporation

Purpose of the surveyDhak b2 NI K / Ad@& / 2NLR2NIGA2Yy AyGaSyRa G2

neighborhood that connects consumers with an accessible, affordable, and safe source of nutritious
food from farmers located near to the city. The market will operate temporarilytendin with support
from the respective City Corporation Office.

ClH N¥YSNEQ WH NNPaREUE ayplace where farmers come together to sell produce directly to
consumers. Many markets include fish, meat, and dairy products, as well as freshridiitegetables.
Farmeramarkets serve many functions. They are a place for business and trade while at the same time
they foster social gathering and community activity. Their festive atmosphere provides a relaxing and
even entertaining place to shop anukeet with friends. Farmemnarkets are a direct marketing outlet.

By cutting out middlemen, they offer farmers a more profitable way to sell their crops. They also give
farmers and people in towns and cities a special way to get to know each other ancleart each
20KSNRa ySSRao

1. Age:
2. Gender:
3. Which one better describes your cumulative family income:

0-10000 | 1000% 2000% 3000% 4000 5000k 6000% More
20000 30000 40000 50000 60000 70000 than
70000

4. From where do you usually buy your daily grocery items, vegetables, and fruits? (Choose all that
applies)

Local Fixed Mobile Super shop | Small Shopg Online Others
markets Vendors Vendors platform

Explain others

If the respondent does natply tolocalmarket,then jump to question 7

5. What is your usual mode of transport to the looadrket you frequently visit?

Walk Cycle Rickshaw | Motorcycle | Private CNG Bus Others
car

Explain others
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6. How long (in minutes) does it take to reach the market using your usual mode of transport?

0-5 5-10 10-15 15-20 20-25 25-30 Others

Explainothers

7. How often do you visit the local market?

Everyday Every Twice aweek| Onlyonthe |L R 2 Yy Q{ Others
alternate day weekend

Explainothers

8. The local market you frequently visit, is it the closest to your house?

Yes No

LT y23 gKe& @&2dz R2y Qi @Arairild GKS 0Of2aSaid 2ySK

9. Are you satisfied with the way you buy your daily grocery needs?

Yes No

10. What are the problems do you think is there in a laoakket? M/hich problems stop you from
buying yourgroceries from a local market? (Choose all that applies)

High | Medium | Low

Distance from home

Route not pleasant (broken road, fear of cars, lack of safety,
garbage, unsafe road crossing)

Lack of cleanliness

High Price of the products

Poor quality of the products

Behavior of the Shopkeepers/sellers
Behavior of the customers

Fear of various germs and COMKD
Congested (crowdy and lack of open air)
Disorganized (fear of contamination)
Men outnumbers women
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Poor infrastructure (no shade problem during rainy season,
public toilet)

Need to bargain

Vehicles inside the market

Other

Explain others

11. Are you happy with the idea of introducingfar N S N &

Yes No | don't know

11.1.1. If yes, what food products do you want to be available?

Rice Lentil Fish Meat

Fruits Vegetables | Dairy products | Oll

Egg Others

Explainothers

YEN] SO Ay

g2dzNJ £ 201 €

11122 K4 FNB GKS Ll2aaAirotsS oSySTAada

High | Medium | Low
Health
Fair price

Clarity aboufproducts/chemical free food

Not so distant

Open air and enough space

COVIBL9 measures

High quality of foods

Cleanliness

Well organized (to avoid the risk of contamination and crowd

Restrict vehicle movement in the markste

Win-win situation for customer and farmers

Others

Explain others

82dz SELISOI

1113.1 26 2F0Sy @2dz LINBFSNI I FIENYSNEQ YI NJ S

%
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Daily BirWeekly Only on weekends

11.2.1f no, what are the possible drawbacks you expect? (Choose all that applies)

Traffic jam Garbage Bad smell Noise Increase Others
threat of
COVIBL9

Explain others

12. When you buy food, what you prioritize more?

Health Money

13. During last week, how many times you consumed dgeen and orangecoloredvegetables? Or
maybeask, vegetables without potato?

Everyday 2 | Often Never Not Sure
times

14. During last month, how many times you consumed fruits?

Everyday Often Never Not Sure
15,52 &2dz GKAY]l AYUNRRAZOAY3I | FENNYSNEQ YINJSG |jdzih OF
Yes No

Explain youresponse

16. To enhance your experience in the farmers market which amenities you think is necessary? (Choose
all that applies)

High | Medium | Low

Public toilet (Mobile)
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Drinkingwater

Hand wash facility

Signboard with product information including price
On site composting

Waste management

Monitoring system (proper pricing and weight)
Limit per person buying amount of goods

al 1S T N Sohghene free NJ S (i
Homemade food stall

Jute product stall/ Pottery/ Handicrafts
Lighting (if its till evening time)

Seating arrangement

A children corner*

Others

Explainothers

* A children corner is dedicated space for children to play. Children of the farmers will be able to play
there. Children can bring their own play equipment. Also, community people can donate sonsglunus
things from their households to the children to play.
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Appendix 7: Profile of the Neighborhood , Map, Stakeholder Assessment, FGD with
Community People , FGD with Street Food Vendors

A/ UOTI POT wOi wOT T w-1HITEOUT OOEwWUI O EUI E

Ward no 6 of Dhaka North City Corporation (DNCC) is a ward with an  area ofabout 3.02
square kilometers. The ward is consisted of following areas: Pallabi, extension of Pallabi,
new Pallabi section-7, Milkvita Road, Sujat Nagar, Harunabad, Mollika Housing
Arambagh, Arifabad, Chayaneer, Section6, Block-C, Block-D, Block- E, Block-T, Block-
Jha, Alubdi, Duyaripara, 6-J, Rupnagar tin shade and eastern housing. Approximate
population of the ward is 1 million and about 0.1 million people live in in the T -Block.
This area is under Rupnagar Police Station. This area is a mixed land use area and has
housing, corporate office, educational institutions, religious institutions, shops, shopping
malls, hospitals etc. People mostly from low- and middle -income group live around T-
block. People from this area mostly go to 6 no Central Bazaar and 1 no Majaar Road
Bazaar to buy their grocery needs. 6 no Central Bazaar is very close (8.5 minutes walking
distance) from T-block and people from this area frequently visits there.

B. M ap of selected site
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C. Stakeholder Assessment:

%OO00O0PDOT WEUI wlOT 1T wUUEOI T OOET UUwWPOWUT 1 wi
Type Example Role
Farmers Landowners, farm workers including Growing fresh produces
poultry, dairy, fishermen;
Agricultural Seed suppliers, organic pesticide Ensure manufacture and
suppliers and | manufacturers, organic fertilizer supply
services manufacturer
Distributor Transport service provider Support to bring the
produces to the market
National Ministry of Agriculture, Ministry of Support to establish,
Authorities Health, Directorate General of Health maintain and monitor
Services, Department of Agriculture f EUOT UUz wOEUC(
Extension (DAE), Department of
Agriculture Marketing (DAM),
Department of Fisheries, Department
of Livestock, District and Sub -district
Agriculture Office, District and Sub -
district Fisheries Office, District and
Sub-district Livestock Office, City
Corporation, Local Ward Councilor
Office, Police.
International Food and Agriculture Organization of Support to establish,
Authorities the United Nations (FAO) maintain and monitor
i EUOI UUzZ wOEUC
Non- Organization having strong advocacy Support to establish,
government and community engagement capacity. | maintain and monitor
Organization f EUOTI UUz wOEUC(
Individuals Consumers Buy products from the
i EUOI UUz wOEUC
Media TV/Print/Online Creating mass awareness

D. Focus Group Dis cussion (FGD) with Community People

A focus group discussion (FGD) was conducted with 10 community people after
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They expressed their happiness and satisfaction with the farmersz market in their

community. T hey identified several issues that made them happy. They said, the place
PEUwUUI EWUOWEUOxwl EVUEET 1 dw( OUUT EEwWOl wUOT EQwk 1 wl
we look at it from our veranda or rooftop it is looks beautiful. The farmers bring fresh

vegetables that are safely grown. These vegetables taste different from the ones that we

buy from the local market. As it is a weekly market, we buy vegetables calculating the

weekly need of our family. The market also maintains cleanliness and we also get good

behavior from the farmers.

They added, in many markets we have seen that, there are cases of extortion and

mugging. We are happy that, this market is free from those issues. There are always some

people who are against good initiative, but we, the community people, do not face any

x UOEOI OUB8w 1 Ul UwOT 1T wi PUUCwPI 1 Owdi wi EUOl UUZz wOE
but could not succeed because of the strict initiative from ward councilor office.

The community people also said, in the local market products are handled by many

x1 OxOl w3l UUOWUTT wUPUOwWOI WEOOUEODPOEUDPOOWHOEUI
directly from the farmers. And it is important to ensure that, the products are truly saf e.

We do not want to be deceived. In addition to these, they said, the market has also created

opportunity to socialization. We get to meet many of our acquaintances by going to the

market.

Along with many positive sides, the community people expressed a little dissatisfaction

with the price of products. They said, we want benefit of both farmers and consumers.

We know the farmers who grow safe produces invest more money and time to grow

crops. But at the same time, they do not need to face the middlemento come and sell

x UOEUET UwbOwUT T wi EUOI UUZwOEUOI Udw" OOUPET UDPOT w
be less and more reasonable. It is a lowermiddle income community. Many people live

here who will not be able to consider the health benefits rather will consider price because

of their limited buying capacity. If the price is not reasonable the market will not sustain.

We want the market to sustain and access to safe and healthy diet.
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- control and monitor the price of the products.
- ensure that the products are safely grown and coming directly from the farmers.
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E. Focus Group Discussion (FGD) with Street Food Vendors

A focus group discussion (FGD) was conducted with 10 street food vendors in Vashani
Road, Block-A and B, Mirpur -11, ward no 5 of DNCC.

The street food vendors were asked about the problems they face while conducting
business. They said that they al are suffering loss due to COVID-19. They are in constant
fear of being evicted and losing employment. Moreover, they need to pay money to the
police, local thugs, to continue their business. Some people are there who takes money
by using the name of the police. As we are not registered by the City Corporation or Police
we are always in threat. They need to pay 15 BDT to 300 BDT daily to conduct their
business. Due to ward councilor, they are still surviving, they added.

Though the street food vendors face a lot of problems they do not dare to complain to the
ward councilor. Because he will take step but will not be able to continuously back them
and the thugs will intensify their torture. The thugs have also snatched away various
things from the vendors ot her than money. One-woman vendor said that, as she is a
female, she faces more harassment.

Vr

Then the street food vendors were asked about hygiene issue. They said that they do not

have proper knowledge of maintaining hygiene. But they try to maintain cleanliness as

much as possible. They cover food, use waste bin etc. but due to not having proper
knowledge they do not know whether they are doing enough. A vendor, who sells

cooked food, said that he cooks as much as he can sell in a day because he dodds Uwpb E OU w
to sell stale food. Another vendor, who sell juice said that he used to use boiled water to

prepare juice but due to high price and shortage of gas he had to stop. Later, he started

to filter the water by using Alum.

When asked about their demand from the City Corporation, all the vendors agreed to a
point that they agree to pay but not to the thugs. They want to pay to the City Corporation

and want to be licensed. They feel that if they have license all their sufferings will come
to an end. They will not be afraid of eviction and will not become victim of extortion.
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They will be able to conduct business properly. They added, when City Corporation has

the data of the street food vendors, they will provide us training and we will have

knowledge of maintaining hygiene and cleanliness. In addition, if City Corporation

provides us a covered vending cart it will be easier for us to maintain hygiene as well as

conduct business. They also urged the importance of having a water filter nearby so that
theycalOWEEE]l UUwPUWEOEwWwUUI weOl EOQOwPEUI UBw. Ol wyl 6EO
people, but we do not have any recognition. We really need support from the City
"OUxOUEUDOBOS 7

Demand from the street food vendors:

- Licensing of street food vendors so that the fear eviction and extortion go away.
- Vending cart.

- Training on hygiene issue.

- Water filter.

Signature Sheet of FGD with Street Food Vendors
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Appendix 8:Training Module for Street Food Vendors to Maintain Hygiene

Training Module for
Street Food Vendors to Maintain Hygiene

\\v\/ Food and Agriculture \é\é}?’;é rf‘i‘" a
Organization of the
United Nations Bangladesh

Trust
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Foreword

Street food vendors play an important role by meeting the food demands of the urban
dwellers. It provides access to millions of people daily with a wide variety of food that
too in a relatively cheap price. It assures food security especially for lower -middle income
people. At the same time, street food vending is chosen as employment by a significant
number of people as it requires less capital, training, and education. But it is undeniable
that, street food vendors lack the quality and training of safe and hygienic food handling.
Thus, causes a major public health risk.

The training module will help the street food vendors to acquire the basic skill and
knowledge to maintain basic food safety and hygiene. By completing the training
following t his manual, street food vendors will be able to understand the requirements
of maintaining personal hygiene, good hygiene practice and possible source of food
contamination, cooking and storing food in a perfect temperature, keeping the premises
clean etc.

This training module is jointly prepared by Work for a Better Bangladesh (WBB) Trust
with the technical and financial support of Food and Agriculture Organization of the
United Nations.
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Training Module for
Street Food Vendors to Maintain Hygiene

Possible Time: 65 Minutes

Outcome of the session:
i Safe and hygienic food and its necessity
1 How food gets contaminated
1 Things to Do to Maintain Food Hygiene
1 5 Important Things to Remember

Schedule of the Session

Sl Issue Method Material Time
1 | Ice breaking or 5 Min
Introductory Session
2 | Describe Objective of the 5 Min
Session
3 |[*OOPwWEEOUU W/ Q/A 5 Min
previous knowledge
4 | Speech from Expert 10 Min
5 | Technical Session Presentation 20 Min
6 | Q/A Session Discussion 10 Min
7 | Evaluation Fill out Questionnaire Questionnaire 5 Min
8 | Closing Discussion 5 Min
Total 65 Min
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Safe and hygienic food and its necessity

Safe and hygienic food is such a food that is free from anyphysical, chemical and bacterial
contamination and people will not fall ill or face any harm.

Worldwide street food is very popular, and Bangladesh is no different. But due to not
maintaining hygiene people are in risk of health hazard. People are sufferin g due to many
foods and water borne diseases, such asdiarrhea, cholera, typhoid, jaundice, etc. Not
only that, around the world more than 2 million people die because of food
contamination. Many of the cases are also not reported. In Dhaka city, as per the report
of one hospital on an average 300 to 1000 people get admitted due to diarrhea and cholera.
And if street food vendors do not maintain hygiene and cleanliness, customers may
become ill and complain and it will bring bad reputation for the business . Consequently,
it will bring economic loss to the business.

Unhygienic food causes food poisoning and results to various diseases. Common
symptoms of food poisoning are - nausea, vomiting, stomach pains and diarrhea. In
severe cases, foogoisoning can even cause death.
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How food gets contaminated

There are several reasons of food contamination. Most common reasons are:
1 Physical + any foreign particle in the food, such as - hair on the food, string,
staples, nails, cigarette, broken ghss, plastic, bolt, wire, pests etc.
1 Chemical - perfumes, detergents, pesticides,
1 Biological - yeasts, moulds, viruses, bacteria, Parasites, fungus etc.

\ \9\‘@\’ N /
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Sources of Bacterial Contamination:

Through hands

Through raw foods, especially fish and meat
Through pests

By keeping food uncovered

Through garbage

= =4 -4 4 -

Bacteria multiplies when it contacts to food and is capable to survive even in a tiny drop
or bite of food. Moisture is a suitable condition for bacteria to multiply. Thus, it is
important to ke ep the cooking and food vending area dry. Moist areas have the highest
levels of bacteria. And bacteria multiply more when the temperature is between 8 to 63
degrees Celsius. When bacteria contacts food in and gets moisture and perfect
temperature it double s every 20 minutes.

Bacterial contamination is the most
common cause of food poisoning!
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Things to Do to Maintain Food Hygiene

Food vending and cooking place

Reasons of contamination:

T
)l

When a food vending and cooking place is dirty can make the food unsafe.

If food is kept on the ground, it can easily catch to bacteria, as many people tend
to spit and cough on the street. Moreover, the dirt, mud, sand, garbage can easily
come into the food when it is close to ground.

Sometimes, street food vendors sell food near a garbage pile, sewerage, or open
drain. This increases the risk of food contamination.

In addition, food carts are often not cleaned properly giving bacteria the
opportunity t o multiply and making food unsafe.

Dirty food vending and cooking place and dirty cart also makes home for the pests
like cockroach, flies, rats etc. Thus, makes the food unsafe and unhygienic.

Measures:

il
1

Select a clean space to sell andook food and keep the space clean.

Not keeping products close to ground to avoid contamination from dirt, mud,
germs, bacteria etc.

Pests must be controlled as they can contaminate food, spread disease, and
damage premises. And it is important to use pesticides that are authorized by
government.

Wash hands and clean food-contact surfaces each time you finish a task

Keep clean the hand contact surface, such as water taps, door, freezer or
refrigerator, switches, phone, can opener, waste bin, broom, mop €c.

All cleaning chemicals must be food safe.
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Equipment/Ingredient/Packaging

Reasons of contamination:

If low quality food or ingredients, harmful food color is used to prepare food then
food become unsafe. Sometimes, vendor tend to use the same oil again and again
to cook or fry food. This is unhealthy and degrades food quality.

When cooking utensils, such as pot, pan, casserole, spoon, spatula etc., in short
anything used to cook food remains uncleaned or not properly cleaned increases
the chance to bacteria contamination.

If the equipment, such as- knives, peeler, weighing machine, blender, grinder,
mixer, whisker, etc. any equipment used to process food uncleaned or not properly
cleaned leads to unsafe and unhygienic food.

Using unsafe water to cook, handwash or drinking.

If the paper or the polythene by which the food is wrapped is dirty can degrade
the food quality

o\
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Measures:

T

il
1
T
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Do not use the same knives and boards for preparing raw and ready-to-eat foods
Avoid using harmful and poor -quality ingredients to cook food.

Keep all utensils, equipment, tea-towel clean.

Keep clean the food contact surface, sch as food containers, chopping boards,
utensils, spoons, ladles, spatulas, and food preparation tables.

Use detergent to remove dirt and grease. If necessary, use hot water. Hot water
helps to kill germs.

Frequently change the water to clean utensilsand equipment.

Ensure use of safe and clean water to cook, handwash or drinking.

Ensure hygienic packaging.

Keep washed and unwashed utensils, equipment separately.
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Cooking and Storing Food

Reasons of contamination:

Keeping food uncovered increases the possibility of foods coming into contact of dust,

pest, dirt etc. and thus it becomes contaminated.

Raw foods, especially fish, meat is dangerous source of bacterial contamination and
risks other foods.

Not cooking the food in acceptable 70 degree Celsius.

Not storing the food in acceptable below 5 degrees Celsius.

Storing the food in room temperature gives the bacteria an environment suitable to

multiply.

Measures:

= =4 =4 -8 A
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Keep raw and ready-to-eat foods apart.

Keep previously cooked food separately.

Keep all foods always covered

Use the color-coded system to store foods,

The danger zone (easy for bacteria to multiply) is between 5 degrees Celsius and 63
degrees Celsius. It is important to store food at cold temperatures below 5 degrees
Celsius to slow down multiplication of bacteria, and to cook and reheat food at 70
degrees Celsius for at least 2 minutes to kill most bacteria.

Chemicals should be stored away from food.

If the food is cooked in low temperature, ensure that it is cooked taking a long time.
Avoid selling stale food.
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Waste Management

Reasons of contamination:

T

Not maintaining waste bin

1 Throwing garbage here and there.

Measures

l

1
1
il

Ensure usage of waste bin

keep the waste bin covered.

Remove all the wastes around the food vending and cooking place.

Waste bin is a place, where bacteria and pest grow very quickly. So, it is necessary
to empty the waste bin regularly.

Avoid emptying the waste bin in the road or drain. It can cause problem for people
to move and can cause water logging.

Empty the waste bin in a place where wastes to be collected by the city corporation
staffs.

REMEMBEI
!

Inadequate
Cleaning
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Personal Hygiene

Reasons of contamination:

1 Dirty hand and big fingernails are a source of bacteria, and it contaminates the food
while cooked, handled, or stored.

1 Food can also be contaminated from dirty clothes worn by street food vendors.

1 Open wounds can contaminate the food by dripping blood or pus.

1 By sneezing or coughing on food, germs and droplets from mouth and nose can go
into food and degrade the quality.

1 When a person is sick with some contagious disease, it is unhygienic to sell the food
during that time. It not only degr ades the food but also spread disease among people.

1 Not washing hands after toilet use or touching waste or anything dirty, can
contaminate food.

COVER WITH WEARING COVER WITH
TISSUE A MASH YOUR ELBOW

gg62835369 www.gograph.com

Measures

T
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Wash hands before starting daily works.

Keep hand and clothes clean.

Keep fingernail short and clean.

Keep hair tied and covered.

Wear clean protective clothing, such as: apron, hair cap,
mask, and gloves

Ensure that gloves are changed frequently.

Cover cuts and sores with waterproof, high visibility plaster
Avoid sneezing and coughing on food.

Cover nose and mouth with handkerchief or arm while
sneezing and coughing.

Avoid wearing jewelry or watch.
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1 Avoid touching face, nose, hair.

1 Avoid coming to business with communicable diseases, such
as diarrhea, or skin problems.

1 Avoid consuming b etel leaf or tobacco products.

1 Must wash hands after toilet use, handing garbage, sneezing,
or coughing

1 Avoid tasting food with fingers.

1 Considering COVID -19 ensure use of mask, sanitizer, and maintain physical
distancing.

REMEMBER WHILE COOKING

- Do not smoke

- Do not touch or itch face, eye, nose, or head
- Do not chew gum

- Do not taste food with finger

- Do not use dirty packaging
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Handwashing is a Must

Hand washing is one of the most important actions you can take to help prevent
contamination and food poisoning and food borne illness.

Wash hands before:

9 staring work or
preparing food

i touching ready to
eat or high-risk
food

1 eating

Wash hands after:

i eating, drinking,
and smoking

1 handling raw food
or waste

1 using the toilet

1 cleaning surfaces
or equipment

1 cough, sneeze or
blow nose

1 touching hair or
face

Effective way to wash hands:
This picture demonstrates the right way to wash hands

T
|

Wet hands with water apply enough soap to cover all Rub hands palm to paim
hand surfaces.

Al aEES

right palm over left dorsum palm to palm with fingers backs of fingers to opposing
with interlaced fingers interlaced palms with fingers interlocked
and vice versa

il

rotational rubbing of left thumb  rotational rubbing, backwards Rinse hands with water

(]
-

clasped in right palm and forwards with clasped
and vice versa fingers of right hand in left
palm and vice versa.

@

dry thoroughly with a single use towel to turn off faucet ..and your hands are safe.
use towel
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5 Important Things to Remember

SEPARATE COOKED AND RAW FOOD
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Evaluation

To evaluate the participants two methods can be followed:

1. Ask the participants to fill out a questionnaire and know what they learnt from

the session

2. After the completion of the training, go to field and conduct direct observation of

maintenance of hygiene.

Draft Questionnaire to evaluate:

1. How long does it take bacteria to double in moist condition and perfect

temperature?

2. What is the acceptable temperature to cook

10 Min 20 Min 30 Min
food?
50 degrees | 60 degrees | 70 degrees

3. Which of the following you should avoid whil

e cooking and selling food?

4. What is the acceptable temperature to store

Smoking Coughing Both
food?
5degrees | 10 degrees | 15 degrees

5. Which of the following is a must before cooking and handling food?

Combing hair | Handwash

Need not do anything

6. How to wash utensils?

With water only

Hot water and Detergent | Detergent

7. Which of the following measures should be taken to avoid COVID contagion?

Wear Mask

Physical Distance Both

70



8. What will you gain by selling hygienic food?

Dignity Money

Both

9. Do you agree to maintain hygiene?

Yes No

10.How many important things you should consider while cooking and selling

food?

What are they?

Draft Checklist to Observe the Hygiene Condition:

Hygienic and food safety practices

Yes

No

Mask worn properly

Washing hands

Touching face/nose

Sneezing/Coughing

Wearing gloves

Physical distancing

Hand wash available nearby

Sanitizer available nearby

Risk of Contamination

Clean cooking surface

Clean utensils

Clean Instruments

Using Waste bin

Clean surrounding

Clean clothes

Clean water available

Smoking

Eating betel leaf

Cover the foods properly

Vending cart beside sewerage/ garbage
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Appendix 9: Campaign Material s
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Appendix 10: Indicators to measure the progress

List of suggested indicators to measure the progress and performance of
UOUIT T OwYl OEOUUWEOEwWI EUOTl UUz wOEUOI Uo

Activities

Possible Indicators

Orientation

# Of orientation
# Of enumerators

Data Collection, Data Analysis and
Preparing Report

# Of surveys
# Of respondents
# Of reports

Focus Group Discussion

# Of FGDs
of respondents
# Of reports

Community Meeting

# Of meetings
# Of participants
Signature sheet of the meeting

Meeting with Journalists

# Of meetings

# Of journalists

# Of media coverage
Signature sheet of the meeting

1:1 meeting with ward councilors

# Of meetings

# Of participants

# Of wards covered

List of the wards

Signature sheet of the meeting

1:1 meeting with policy makers

# Of meetings

# Of policy makers

# Of participants

# Of organization

# Of departments covered

List of the organization

List of the departments
Signature sheet of the meeting

Small meeting with policy makers

# Of meetings

# Of policy makers
# Of participants

# Of organization
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# Of departments covered

# Of media coverage (if applicable)
List of the organization

List of the departments

Signature sheet of the meeting

Meeting with stakeholders

# Of meetings

# Of participants/stakeholders
# Of organization

# Of media coverage

List of the organization
Signature sheet of the meeting

Contributing training module

# Of training module

# of organization where distributed

# Of distributio n

List of the organization where distributed

Conduct training with relevant groups

# Of trainings

# Of participants

# Of facilitators

# Of materials

# Of media coverage

Signature sheet of the meeting

Post Evaluation

# Of material developed to evaluate

# Of trainees who report/demonstrate
positive change post training

Organize farmers market

# Of markets

# Of weeks organized

# Of farmers

# Of consumers

# Of people report change in food
consumption pattern

Profit amount of the farmers
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Appendix 11:Report to training of mobile food vendors on hygiene

Training of mobile food vendors on safe and healthy food sales
Location: Ward Councilor Office of Ward No 5, Dhaka North City Corporation
Participant: Food vendors
Date 15 and 16 September 2021

Food and Agriculture Organization of the United N ations (FAO) has undertaken a
three-month long pilot project under Dhaka Food System project. Under the pilot, a
database of 100 vendors from ward no 05 of Dhaka North City Corporation (DNCC),
was created and they were provided training on maintaining food hygie ne and
handling food by maintaining cleanliness. This is a joint venture by DNCC, and FAO
and Work for a Better Bangladesh (WBB) Trust is the implementing partner of the
project. The listed food vendors spontaneously participated in the two -day training
program. The training program was organized at Councilor Office of Ward 5, DNCC on
15th and 16th September 2021

Joynal Abedin, National P roject Co-ordinator of the Food and Agriculture Organization
Ol wOT 1T waOPUI Ew- EUPOOUWUEPEOW?61 WEUI wadbUOPOT wl
management. As there is no database of mobile food vendors, we are not able to bring
you under training even if we want to. We are working with Dhaka North City
Corporation to bring you under license. This will be helpful to a create a database and
ensure monitoring hygiene and cleanliness. Also, it will give you a sense of security to
EOOEUVUEUWEUUDOI UUG»

Professor Dr. Abdul Alim, Member of Bangladesh Food Safety Authority was present as
an expert at the training. He said that bacterial infections of food will make people sick,
and they will not want to buy food from you. This will harm your business. Even if you
have a small business, you have a lot of responsibilities. So, you also must keep an eye
on the business area to keep it clean, cook food at the right temperature, store food
below 5 degrees Celsius, keep all theutensils used in cooking clean, etc.

John Taylor, Chief Technical Adviser of the Food and Agriculture Organization of the
United Nations said, "On an average, you sell food to about 3,000 people every day.
You can contribut e to keeping them healthy by selling food in a safe and healthy way.
When you cook and sell food in a clean way, the locals will feel safe, and they will come
to buy food from you. It will flourish your business. maintaining hygiene will not only
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help your business but also will keep you healthy. Along with the customers w e want
your w ell-being as well. Thus, we have organized this training.

On the second day of the training Brigadier General Md. Zobaidur Rahman, Chief
Health Officer, DNCC was present as expert. Hesaid that we go abroad andenjoy their
street food with great interest, but we cannot eat it in our own country due to poor
hygiene of the vendors. If we can ensure hygiene and cleanliness among the street food
vendors, it is possible to make our country's street food more popular . We just need to
practice some small changessuch as wearing gloves, covering heads, washing hands
frequently, maintaining cleanliness while packaging, etc. Along with maintaining
cleanliness in the vending cart, it is necessary to decorate it. It will attract people.

Ziaur Rahman, Senior Project Officer of Work for a Better Bangladesh Trust moderated
the session while Naima Akter, Project Officer of Work for a Better Bangladesh Trust
facilitated the training. She highlighted the need to prevent foodborne infections among
mobile food vendors by keeping food stalls clean, use governmentapproved pesticides
and insect repellents, refrain from using harmful dyes and substandard products, keep
all equipment, utensils, tea towels clean, use detergent and hot waterto clean utensils
etc. Ste also highlighted the importance of maintaining personal hygiene.

The food vendors expressed their determination to sell food in a healthy way after the
training. At the end of the workshop, all participants were given masks and wastebin.
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Staff Correspondent

Experts on public health and officials
of the Bangladesh Food Safety
Authority at a training programme
have stressed the need for creating
awareness among the street food
vendors. They also stressed on moni-
toring safe and healthy food sale,

They made the call at a training
programme on ‘Safe and Healthy
Food Sales' at the office of Ward No.
5 Councilor of Dhaka North City
Corporation (DNCC) on Wednesday
(September 15),

A number of street food vendors,
who sell their food items on Bhasani
Road in the capital, took part in the
training. They vowed to sell food in
a healthy way. At the end of the
training session, all the participants
were given masks and baskets for
throwing dirt.

DNCC, Food and Agriculture
Organization (FAO) of the United
Nations and Work for a Better
Bangladesh (WBB) Trust jointly
arranged the event as part of the FAO's
three-month pilot project *Dhaka Food
System” for the street food vendors.

Ziour Rahman, senior project officer
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Dhaka North City Corporation, Food and Agriculture Organisation
(FAO) and WBB Trust jointly arranged a training programme for
street food vendors in Dhaka on Wednesday,

of the Work Trust, moderated the
training session, while Naima Akter,
project officer of the organisaiton,
provided training for the street food
vendors, Prof Dr Abdul Alim, a
member of the Bangladesh Food
Safety Authority, attended the
programme as an expert, while Joynal
Abedin, national project coordinator
of FAO, also spoke on the occasion,

In his speech, Dr Abdul Alim high-
lighted the need to prepare the food

in o safe and healthy way, saying that
people would get sick if food is
contaminated and they would not want
to buy food from the street food
vendors. “'For this reason, your busi-
ness will be affected. You (vendors)
have a lot of responsibilities despite
you have small business, So you have
to keep your business area clean, cook
at the right temperature, store food
below 5 degrees Celsius and keep all
the cooking utensils clean,” he told

the street food vendors,

Joynnl Abedin said, “We are
working to bring the street food
vendors under management, As there
is no database of the vendors, we are
not able to bring them under training,
We are working with the DNCC to
bring the vendors under license
system, This will allow them to be
trained to prepare food in a safe and
healthy way.”

A database of 100 food vendors of
Bhasani Road under Ward No. § of
Dhaka North City Corporation has
been prepared and they have been
brought under training on hygiene and
hygiene of food. Naima Akter high-
lighted the need to prevent food-bome
infections among the street food
vendors and the consumers.

The speakers said that many people
buy delicacies from the street food
vendors as hobby, while many others
rely on the vendors for their daily
market. However, food risk is created
for the city dwellers due to unhealthy
food sales. As a result, only in Dhaka
city a significant number of people
are admitted to the hospital every day
suffering from diarrhea and other
diseases,
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Signature Sheet

Subject: Training of Street Food Vendors on Maintaining Hygiene
Organizers: Dhaka North City Corporation, Food and Agriculture Organization of the United Nations,
Work for a Better Bangladesh Trust
Venue: Ward no 5 Counciler Office, Dhaka North City Corporation
Date: Wednesday, 16" September 2021
Mobile No and Fmail address | Signature
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Subject: Training of Street Food Vendors on Maintaining Hygicne
Organizers: Dhaka North City Corporation, Food and Agriculture Organization of the United Nations,
Work for a Better Bangladesh Trust
Venue: Ward no 5 Councilor Office, Dhaka North City Corporation

Date: Wednesday, 15 September 2021
. Organization | MobileNoand Emailaddress | Signature |
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