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Background
Decades of predictions by seismologists about an impending ‘big quake’ for Nepal proved tragically true. At
11:56 am on Saturday 25 April, a massive 7.8 magnitude tremor hit the Kathmandu Valley, centered on the
Gorkha district, which lies just north of the main highway between Kathmandu and Pokhara. The quake
claimed thousands of lives and many of Nepal’s famous landmarks. Though the damage/destruction is very high
in remote areas the urban areas witnessed a loss of lives in greater ratio due to larger populations. It is an
alarming situation and points us to look into the future: how will the transformation of Nepal’s towns from
compact traditional settlements to a modern suburban sprawl impact future disasters.
There is no denial the level of destruction the earthquake caused. However, the earthquake also provided
Nepalis with an opportunity to reconsider our cities and the communities where we are living in. Is the safe and
are they livable? The agendas and issues that we were focusing on prior to the earthquake seem much more
rationale to the residents of the city now.
The earthquake compelled to us to stop some of our activities and delayed our progress towards achieving the
outcomes we expected. However, although our activities were restricted the opportunities to move forward
with a livable city are clearer. With the experience gained and lessons learnt, RECPHEC wwill address policy
issues and promoting positive change in future ahead. And the issue of importance of open spaces would also be
initiated by RECPHEC as one of the major agenda during the next phase.
Executive summary:
The project duration “Promoting Ecocity in Nepal; Phase VI” was from December 2014 to July 2015, a total of
8 months, of which 3 months were disrupted due to the earthquake. The major initiative undertaken was the
continuation of the “Ktm walks” campaign in two areas in Kathmandu under our access to healthy
transportation program. After the earthquake, a meeting was conducted to discuss about the plan of action after
the massive earthquake and to determine if we needed a different approach. In addition under access to healthy
food program, we organized a report dissemination activity that explained the study “systematized study of
legal provisions of Nepal in the context of junk food advertisement” to local stakeholders. Finally, we were
successful in organizing a national level policy advocacy workshop to discuss regulating junk food advertising
in Nepal.

Access to Healthy Transportation

1. “Ktm Walks” Campaign
This campaign continued from our previous phase in Kilagal area on December 2014 and in Satgumti,
Thamel on April 2015. This attempt was made promote pedestrian areas to create livable communities.
The participation and contribution of community and other stakeholders was very important for the
success of the campaign as this time the campaign was conducted under their own initiation. RECPHEC
and the other partners facilitated and supported the community for this campaign but were not the
leading the activities. The continuous effort for this campaign strengthens our effort to mark the areas
pedestrian friendly in long run.
i)

Planning Meeting:

The series of planning and preparatory meetings were organized with various stakeholders by the
core Team including Cycle City Network Nepal (CCNN), Architect Design Association (ADA),
Artlab, and Volunteer groups.
ii) Community Consultation:

After the first phase of planning, the respective team discussed the idea with local residents and
clubs. Positive responses were received from areas like Kilgal Jyatha and, as a result, two events
were organized in these areas.

2. Meeting with partner organization after earthquake
After the earthquake, a meeting was conducted in June 20, 2015 to understand the current situation
resulting from the aftermath of the earthquake in the areas targeted for our campaign. As per the
understanding of all of the partners, it was found that the community were very much shaken by the
event and thought the vehicular movement should at least regulated, if not restricted, for safety purposes.
They were very positive towards promoting pedestrian zones. But it was also understood that initiating a
new pedestrian campaign would require a few months in order to appropriately involve the community.
Thus, it was decided that we would re-approach the community, including identifying the benefits of
pedestrian only for the earthquake re-building and initiate our agenda as soon as they are prepared
mentally.

3. Meeting with Journalist

A brief about open spaces and pedestrian rights in relation to natural disasters, like earthquakes, was
provided to journalists by RECPHEC. As the result, four articles were published in different daily
newspapers of Nepal.
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of the initiatives
for the
campaign

Access to Healthy Food
1. Meetings with advocate
Continuous meetings were conducted with Mr Jaya Prasad Poudel: Advocate (Legal expert), Group of
Human Right and Socio-Legal Research, Nepal. The purpose of these meetings was to discuss the
further plan to advocate for the regulation of junk food advertisement in Nepal.
2. Report Dissemination on “A systematized study of legal provisions of Nepal in the context of junk
food advertisement.”
After a series of studies it was realized that we needed an
understanding of the policies in Nepal regarding junk food
advertisement. Thus, a study was conducted with help of a
legal expert (Mr Jaya Prasad Poudel) with the objective to
understand how the advertisement is addressed by Nepalese
legal system in the context of junk food. A report dissemination
program was then organized amongst the major stakeholder to
discuss the issue in wider forum on February 13,2015. (Detail
report attached in Annex).
3. National Level Policy advocacy workshop on advertisement of junk food in Nepal.

A national level policy advocacy workshop was conducted on
July 27, 2015 to advocate against advertisement of junk food
in all kind of existing media in Nepal. This workshop was
attended by the Honorable Minister of Health and Population,
Mr. Khagaraj Adhikari. The other participants included
lawyers, Press Council (President), Chief Judge of Appellate
Court, and Consumer Forum (President). This was the first
time that the issue of "junk food advertisement" was
introduced to people who could influence policy making. The
workshop ended with positive note and a commitment from the
dignitaries to look into the matter. We are again now planning a similar workshop with members of
parliament. Since we are in initial stage of drafting constitution, we hope our interventions would further
support us with our campaign. (Detail Report attached in Annex)
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Participation in International Forum “9th Public Market Conference”
An international conference was held in Barcelona, Spain from March
16 to 17, 2015. The conference focused on new trends and innovations
for the preservation and revitalization of public markets internationally –
from temporary open air markets to permanent market halls to 24/7
bustling market districts. RECPHEC presented the mapping study
conducted in Kathmandu metropolitan city in the opening session.
(Detail report attached in Annex).

Lessons Learned
The continuation of “Ktm walk” campaign with interested community members and their active participation of
assures the sustainability of the campaign. The community is now seeking the support from the government
level make it a permanent event. A combined effort is now required to advocate to create the pedestrian zone in
the core areas of Kathmandu city. Along with promotion of walking and cycling , a major issue raised in this
phase was the importance of open spaces. The issue will have continued importance in the years ahead and
we’ll be looking at the encroachment of public spaces, which are critical spaces for disaster relief, will be
addressed in next phase.
Networking and partnership is something that has proven, once again, to be one of the most supportive factors
in this phase. It was the combined effort that pushed us to continue our program even after the event of
earthquake to reach out goals.
Recommendations
Access to Healthy Transportation.

It is now very important to cater to the communities that are interested and willing to promote pedestrian zones
in their own local areas. During “Ktm Walks” campaign many other communities came across with enthusiasm,
thus we need to capitalize on their interest along with advocating to the government for its sustainability.
Along with transportation, access to open/green space will be initiated by RECPHEC in the next phase as this is
now a key issue because of the current situation in Nepal
Access to Healthy Food.
The commitment from the policymakers from the previous advocacy workshops should be continued with
continuous efforts of lobbying to regulate the junk food advertisement in Nepal.
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